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GData Analysis

Customer Analytics For Dummies
JeFF SAuro

 ✤ This comprehensive guide shows readers how to measure each stage of the customer journey and use 
the right analytics to understand customer behavior and make key business decisions

 ✤ It gets readers up to speed on what they should be testing and explains how to use customer analytics 
to make smarter business decisions that generate more loyal customers

 ✤ Find current information on how to leverage A/B testing, social media's role in the post-purchasing 
analytics, usability metrics, prediction and statistics, and much more to effectively manage the customer 
experience

Print ISBN: 978-1-118-93759-4 (Paper) US$29.95 • DEC 2014 • 360PP
Online ISBN: 978-1-118-93762-4

General & Introductory Accounting

Accounting and Finance
1st Edition  
MiChAel J. JoneS

 ✤ Accounting and Finance is a very accessible introduction to the basics of financial accounting, management 
accounting and finance aimed at undergraduate and MBA students taking a first, non-specialist course in 
accounting and finance

 ✤ Concepts are introduced in an engaging and easy-to-follow manner, and examples are tried and tested 
with many graded questions and answers

 ✤ A substantial web package has been created offering solutions, extra question material and PowerPoint 
slides for lecturers, alongside multiple choice quizzes and interactive accounting concept modules to help 
students with hard to grasp topics

Print ISBN: 978-1-118-93207-0 (Paper) US$73.95 • OCt 2014 • 704PP
Online ISBN: 978-1-118-96865-9
Supplement Available

Accounting Technology

Driving Sustainability to Business Success
The DS FactorManagement System Integration and Automation  (Previously Announced)
M. JAyne Pilot

 ✤ The book addresses the many definitions of sustainability and why CEOs need the links between 
sustainability, business value, and performance

 ✤ Outlines the support of a management system structure and business principles that will drive the 
accomplishment of their mission

 ✤ Provides a roadmap to efficient, compliant systems, showing businesses how to build toward sustainability 
goals and capture key knowledge of the employees involved in the process

Print ISBN: 978-1-118-35693-7 (Cloth) US$94.95 • OCt 2014 • 368PP
Online ISBN: 978-1-118-41693-8

Fraud and Fraud Detection
A Data Analytics Approach 
SunDer Gee

 ✤ This book takes an advanced approach to fraud management, providing step-by-step guidance on 
automating detection and forensics using CaseWare’s IDEA software

 ✤ Readers will learn to understand the different areas of fraud and detection methods, identify anomalies 
and risk areas, develop a step-by-step plan for detecting fraud through data analytics, and utilize IDEA 
software to automate detection and identification procedures

 ✤ The companion website provides access to a demo version of IDEA, along with sample scripts that allow 
readers to immediately test the procedures from the book

Print ISBN: 978-1-118-77965-1 (Cloth) US$129.95 • NOv 2014 • 352PP
Online ISBN: 978-1-118-77966-8

 

9 781118 937594

ISBN 111893759-7

  
     

 

    
        

              
   

Textbook  

9 781118 932070

ISBN 111893207-2

    
      

 

    
        

              
   

 

9 781118 356937

ISBN 111835693-4

  
     

 

    
        

              
   

 

9 781118 779651

ISBN 111877965-7

  
     

 

    
        

              
   



A
C

C
O

U
N

TIN
G

2

Financial Accounting

Financial Accounting
9th Edition  (Previously Announced)
John hoGGett, lew eDwArDS, John MeDlin, Keryn ChAlMerS, AnDreAS hellMAnn,  
ClAire BeAttie & JoDie MAxFielD

This new edition continues the strong reputation established by this leading Australian text as the most 
comprehensive book for students studying introductory accounting in undergraduate or postgraduate 
programs.

 ✤ The full-colour design and improved pedagogy provides students with a reader-friendly text to enhance 
their understanding of concepts and make their study more enjoyable

 ✤ Builds on the thorough and reliable explanation of the accounting process through the Business Knowledge 
chapter vignettes that apply the principles to practice

 ✤ Builds on the number of exercises and problems
 ✤ End-of-chapter activities are designed to encourage student confidence through the development of skills 

in decision making, critical thinking, ethical thinking, analysis and communication

Print ISBN: 978-1-118-60820-3 (Paper) US$104.95 • AUG 2014 • 920PP
Supplement Available

Corporate / Managerial Accounting

Actionable intelligence
A Guide to Delivering Business Results with Big Data Fast!  (Previously Announced)
Keith B. CArter

 ✤ The comprehensive guide to delivering measurable results with Big Data
 ✤ Written by an IT visionary with extensive global supply chain experience and insight, this book describes 

what happens when team members have accurate, reliable, usable, and timely information at their 
fingertips

 ✤ With a focus on leveraging big data, the book provides expert guidance on developing an analytical 
ecosystem to effectively manage, visualize, and use the massive amounts of data a business generates

Print ISBN: 978-1-118-91523-3 (Cloth) US$49.95 • AUG 2014 • 224PP
Online ISBN: 978-1-118-92060-2

Measurement Madness
Recognizing and Avoiding Performance Management Pitfalls  (Previously Announced)
DinA GrAy, VeroniCA MArtinez, Pietro MiCheli, AnDrey PAVloV & MoniCA FrAnCo

 ✤ This book presents a level-headed approach to performance management, helping leaders avoid the 
often-bizarre unintended consequences of Key Performance Indicators (KPIs)

 ✤ Using real life examples of measurement gone wrong, it details how behaviours could have been foretold, 
and demonstrates what a manager needs to consider when creating measures and performance 
measurement systems

 ✤ With cases drawn from world-leading Centre of Business Performance at Cranfield University, it also 
confronts the issues in detail and provides clear, practical solutions that make performance management 
work

Print ISBN: 978-1-119-97070-5 (Cloth) US$50.00 • NOv 2014 • 224PP
Online ISBN: 978-1-119-96051-5

Profiling the Fraudster
Removing the Mask to Prevent and Detect Fraud 
SiMon PADGett

 ✤ This book takes a step-by-step approach beyond the Fraud Triangle to identify characteristics in potential 
fraudsters, employees, and new hires that will sound alarm bells

 ✤ Features an in-depth look at fraud investigation techniques and the characteristics of fraudulent behavior
 ✤ Provides a detailed look at profiling potential perpetrators of fraud and a discussion of a wide range of 

organizational fraud including abuse of power, embezzlement, computer fraud and more

Print ISBN: 978-1-118-87104-1 (Cloth) US$64.95 • DEC 2014 • 272PP
Online ISBN: 978-1-118-92975-9
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internal Audit Quality
Developing a Quality Assurance and Improvement Program  (Previously Announced)
SAlly-Anne Pitt

 ✤ A comprehensive and authoritative guide to embedding quality into internal audit activities
 ✤ Written by an expert in audit quality, it is the first to provide complete coverage of internal audit quality 

assurance and improvements programs
 ✤ Readers will find expert advice from leading audit practitioners, up-to-date information on the IIA's 

International Standards for the Professional Practice of Internal Auditing, and practical solutions for 
monitoring and measuring internal audit performance

Print ISBN: 978-1-118-71551-2 (Cloth) US$84.95 • SEp 2014 • 400PP
Online ISBN: 978-1-118-71548-2

CPA / Review

wiley CPAexcel exam review 2015 Focus notes
4-Volume Set 
wiley

 ✤ Reinforce key concepts for every section of the CPA Exam with these easy-to-read supplements 
 ✤ Includes acronyms and mnemonics to help candidates learn and remember a variety of rules and checklists
 ✤ Includes tips on identifying and interpreting annual reports, stock reports, and other published material 

to help with the research requirements of the new case study simulations
 ✤ Available in a handy, easy-to-carry, spiral bound reference manual

Print ISBN: 978-1-118-91771-8 (Paper) US$159.95 • NOv 2014 • 1104PP

wiley CPAexcel exam review 2015 Focus notes
Auditing and Attestation 
wiley

Print ISBN: 978-1-118-91775-6 (Paper) US$39.95 • NOv 2014 • 288PP

wiley CPAexcel exam review 2015 Focus notes
Business Environment and Concepts 
wiley

Print ISBN: 978-1-118-91774-9 (Paper) US$39.95 • NOv 2014 • 192PP

wiley CPAexcel exam review 2015 Focus notes
Financial Accounting and Reporting 
wiley

Print ISBN: 978-1-118-91773-2 (Paper) US$39.95 • NOv 2014 • 336PP

wiley CPAexcel exam review 2015 Focus notes
Regulation 
wiley

Print ISBN: 978-1-118-91772-5 (Paper) US$39.95 • NOv 2014 • 288PP
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wiley CPAexcel exam review 2015 Study Guide January
Set 
o. rAy whittinGton

 ✤ These study guides provide all the information candidates need to master in order to pass the computerized 
Uniform CPA Examination

 ✤ The most effective system available to prepare for the CPA exam—proven for over thirty years
 ✤ Unique modular format—helps candidates zero in on areas that need work, organize their study program, 

and concentrate their efforts
 ✤ Guidelines, pointers, and tips—show how to build knowledge in a logical and reinforcing way

Print ISBN: 978-1-118-91762-6 (Paper) US$259.95 • NOv 2014 • TBAPP

wiley CPAexcel exam review 2015 Study Guide January
Auditing and Attestation 
o. rAy whittinGton

Print ISBN: 978-1-118-91766-4 (Paper) US$64.95 • NOv 2014 • TBAPP

wiley CPAexcel exam review 2015 Study Guide January
Business Environment and Concepts 
o. rAy whittinGton

Print ISBN: 978-1-118-91763-3 (Paper) US$64.95 • NOv 2014 • TBAPP

wiley CPAexcel exam review 2015 Study Guide January
Financial Accounting and Reporting 
o. rAy whittinGton

Print ISBN: 978-1-118-91764-0 (Paper) US$64.95 • NOv 2014 • TBAPP

wiley CPAexcel exam review 2015 Study Guide January
Regulation 
o. rAy whittinGton

Print ISBN: 978-1-118-91765-7 (Paper) US$64.95 • NOv 2014 • TBAPP

GAAP

wiley GAAP 2015
Interpretation and Application of Generally Accepted Accounting Principles 2015 
JoAnne M. FlooD

 ✤ This book is a thorough study and analysis of all US Generally Accepted Accounting Principles (GAAP) set 
forth in the pronouncements of the FASB (Financial Accounting Standards Board) and its predecessors

 ✤ Contains AICPA Accounting Standards Executive Committee (ASEC) Statements of position
 ✤ All pronouncements are explained with relevant terminology and practice-oriented real world examples
 ✤ The CD-ROM format allows instant access to any topic with the point-and-click index and table of contents, 

and the use of bookmarks for easy reference reminders

Print ISBN: 978-1-118-94519-3 (Paper) US$145.00 • OCt 2014 • 1488PP
Online ISBN: 978-1-118-94505-6

Taxation

ey tax Guide 2015
ernSt & younG

 ✤ EY Tax Guide 2015 provides the information you need to file your taxes yourself, with confidence
 ✤ Authoritative and easy to follow, this trusted guide is designed to be accessible and provide you information 

that can help you maximize deductions and avoid mistakes
 ✤ Reference tables allow for quick look-up of useful information, including changes to tax law, common 

errors, and tax breaks, while the Special Content index points you toward answers for homeowners, senior 
citizens, investors, military personnel, entrepreneurs, and more

 ✤ Fully updated for 2015, this guide even provides up-to-date tips on environmental credits for green 
initiatives

Print ISBN: 978-1-118-86698-6 (Paper) US$24.95 • OCt 2014 • 1032PP
Online ISBN: 978-1-118-86683-2
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Valuing Pass-through entities + web Site
eriC J. BArr

 ✤ Valuing Pass-Through Entities provides clarity for the analyst tasked with valuation, offering clear 
explanations of the different perspectives and approaches to the process

 ✤ Readers will learn the advantages and limitations of different types of pass-through entities, analyze the 
different viewpoints currently dividing the appraisal community, gain a fresh perspective on landmark 
cases and more

 ✤ Includes illustrative examples, templates, and a useful technical supplement, plus case studies that 
demonstrate the real-world effects of various pass-through entity valuation methods and inputs

 ✤ The companion website also provides the text of landmark court decisions, a blog featuring industry 
trends and tidbits, additional articles, and the insight of the author and other industry leaders

Print ISBN: 978-1-118-84866-1 (Cloth) US$94.95 • OCt 2014 • 256PP
Online ISBN: 978-1-118-84861-6

General & Introductory Business & Management

Bookkeeping For Dummies
2nd Edition  
litA ePStein

 ✤ If you’re a business owner or an employee who manages finances, the latest edition of Bookkeeping For 
Dummies is for you

 ✤ This handy guide gives you clear and concise information on how to keep track of accounts, prepare 
balance sheets, organize ledgers or journals, create financial statements, and so much more

 ✤ Packed with the most up-to-date bookkeeping practices, tax information, and small-business laws, this 
book is an accessible, invaluable resource you'll turn to again and again

Print ISBN: 978-1-118-95036-4 (Paper) US$22.95 • DEC 2014 • 384PP
Online ISBN: 978-1-118-95037-1

Change your Space, Change your Culture
How Engaging Workspaces Lead to Transformation and Growth 
rex Miller

 ✤ Written by a team of trail-blazing leaders, Change Your Space, Change Your Culture helps readers discover 
how workspace is a crucial driver of productivity and morale

 ✤ Learn how space can become a powerful productivity tool and how to boost employee engagement and 
vitality by the creative use of space

 ✤ With practical tips and implementation details, readers will learn to discover the fastest, easiest and most 
cost-effective way to shift culture by rethinking the office space

Print ISBN: 978-1-118-93781-5 (Cloth) US$31.95 • SEp 2014 • 288PP
Online ISBN: 978-1-118-93782-2

Cracking the tech Career
Insider Advice on Landing a Job at Google, Microsoft, Apple, or any Top Tech Company 
GAyle lAAKMAnn MCDowell

 ✤ This book is the job seeker's guide to landing a coveted position at one of the top tech firms
 ✤ A follow-up to The Google Resume, this book provides new information on what these companies want, 

and how to show them you have what it takes to succeed in the role
 ✤ Author McDowell worked in engineering at Google, and interviewed over 120 candidates as a member of 

the hiring committee – in this book, she shares her perspectives on what works and what doesn’t, what 
makes you desirable, and what gets your resume round-filed

Print ISBN: 978-1-118-96808-6 (Paper) US$21.95 • SEp 2014 • 288PP
Online ISBN: 978-1-118-96809-3
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Selfish, Scared and Stupid
Stop Fighting Human Nature And Increase Your Performance, Engagement And Influence 
KierAn FlAnAGAn & DAn GreGory

 ✤ This book demystifies the three basic human instincts, including fear, self-interest and simplicity, and 
examines the psychology behind why even the best ideas sometimes fail

 ✤ Learn how the survival of the species plays into business, including delusionary realities and the reasons 
ideas can fail

 ✤ Discover how to offer customers strategic rewards and how to use a simple mindset to create low-
involvement products

 ✤ For anyone interested in improving influence, growing business reach, improving sales figures or 
understanding the complexities of human behavior, this book will be an informative read

Print ISBN: 978-0-730-31278-9 (Paper) US$22.95 • SEp 2014 • 224PP
Online ISBN: 978-0-730-31279-6

Stacking the Deck
How to Lead Breakthrough Change Against Any Odds 
DAViD S. PottruCK

 ✤ In this book, readers will find expert advice on how to effectively and successfully lead and implement 
breakthrough change in their organizations–from wherever they stand

 ✤ Through stories of experienced leaders of bold, sweeping change in organizations from Intel to Pinkberry 
to Starbucks, Dave Pottruck, former CEO of Charles Schwab and winner of the Morningstar CEO of the Year 
award, walks readers through the social and emotional reality of leading others and all the ups and downs 
that can entail

 ✤ Features a nine step process for stacking the deck in favor of success developed from the author’s 
experience in leading many of the boldest changes in the financial services industry

Print ISBN: 978-1-118-96688-4 (Cloth) US$27.95 • OCt 2014 • 256PP
Online ISBN: 978-1-118-96689-1

Startupland
MiKKel SVAne & CArlye ADler

 ✤ Startupland is the story of Zendesk, founded in the kitchen of a Copenhagen loft, and now a 500-person 
customer service software company with customers in 140 countries and one of the hottest companies 
in Silicon Valley

 ✤ This book removes some of the myths about startups and startup founders and seeks to inspire and 
empower readers to follow their dreams and create their own story

 ✤ An indispensable reading for all entrepreneurs who want to make their ideas the next big thing

Print ISBN: 978-1-118-98081-1 (Cloth) US$25.95 • NOv 2014 • 224PP
Online ISBN: 978-1-118-98085-9

the Agility Advantage
How to Identify and Act on Opportunities in a Fast-Changing World 
AMAnDA Setili

 ✤ The ability to see and capitalize on new opportunities is the cornerstone of agility. In his book, expert 
Amanda Setili presents how to identify the aspects of your business where agility is most crucial, and 
which elements have greatest impact on customers’ purchase decisions

 ✤ Shows readers how to master the three components of agility– Market agility, Decision agility and 
Execution agility successfully

 ✤ With a wealth of valuable information and practical strategies, this book is essential reading to help any 
organization adapt and thrive —both today and tomorrow

Print ISBN: 978-1-118-83638-5 (Cloth) US$29.95 • SEp 2014 • 256PP
Online ISBN: 978-1-118-96443-9
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The Truth You Need to Build a Big Life 
Alex MAlley

 ✤ From suspended schoolboy to disruptive CEO, Alex Malley, The Naked CEO, has led a life rich in successes 
and mistakes. Through it all he has learned a lot about what it takes to successfully build not only a big 
career, but also a big life

 ✤ Gain insights from a successful CEO who's lived a big life. Learn how to dream big and have the courage 
to pursue your passions and be willing to fail in that quest. Take the practical tips and apply them to your 
own career

 ✤ Whether you’re a student, jobseeker, professional, new to the workforce or just stuck in a rut, this book is 
your guide through the hurdles of the career journey to a big life

Print ISBN: 978-0-730-31459-2 (Paper) US$22.95 • OCt 2014 • 256PP
Online ISBN: 978-0-730-31460-8

your Customer rules!
Delivering the Me2B Experiences That Today’s Customers Demand 
Bill PriCe & DAViD JAFFe

 ✤ In this book, the authors reveal how the best organizations design, measure, and deliver great customer 
service experiences

 ✤ Based on extensive research into top-performing organizations, the authors devised seven simple 
principles based on customers’ and employees’ expressions

 ✤ Alongside these seven drivers, it shares examples of companies who succeed at customer experience, 
such as Amazon, Apple, the Gates Foundation, Honda, Starbucks, T-Mobile and more

Print ISBN: 978-1-118-95477-5 (Cloth) US$27.95 • NOv 2014 • 256PP
Online ISBN: 978-1-118-95481-2

Business Self-Help

Decision Making For Dummies
DAwnA JoneS   (Previously Announced)

 ✤ Decision Making For Dummies is a candid resource that helps leaders understand the impact of their 
choices, not only on business, but also on their credibility and reputation

 ✤ Discusses the effects of decision making and outlines the considerations that must be made to gain trust 
and confidence

 ✤ Outlines smart strategies for engaging others and drawing them into the decision-making process
 ✤ Designed for managers, business owners, and anyone else who makes tough decisions on a daily basis, 

this guide helps you figure out if the decisions you're making are the right ones

Print ISBN: 978-1-118-83366-7 (Paper) US$26.95 • SEp 2014 • 384PP
Online ISBN: 978-1-118-84749-7

how to Deal with Difficult People
Smart Tactics for Overcoming the Problem People in Your Life 
Gill hASSon

 ✤ With frank discussion and clever, practical advice, bestselling author Gill Hasson, shares simple moves that 
make difficult people less of a problem

 ✤ Learn how to get around these obstacles and to control your reactions, choose your battles, and calmly 
navigate emotionally charged situations

 ✤ How to Deal With Difficult People shows you how, with practical tools and guidance on how to work your 
way around these individuals and reduce your own stress in result

Print ISBN: 978-0-857-08567-2 (Paper) US$18.00 • NOv 2014 • 208PP
Online ISBN: 978-0-857-08571-9
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overworked and overwhelmed
The Mindfulness Alternative 
SCott eBlin

 ✤ This book offers practical insights for the executive, manager or professional who feels like their RPM is 
maxed out in the red zone

 ✤ Top leadership coach Eblin provides a handbook for more mindful work and living that features mindfulness 
basics that today’s professional

 ✤ Features inspiring real world examples of mindfulness in action, simple routines to reduce stress and 
sustain peak performance, a self-assessment and personal planning framework for creating the outcomes 
that matter most

Print ISBN: 978-1-118-91066-5 (Cloth) US$27.95 • OCt 2014 • 288PP
Online ISBN: 978-1-118-91053-5

Powerhouse
Turbo boost your effectiveness and start making a serious impact 
MiKe ClAyton

 ✤ This book shows you how to raise your personal effectiveness to dynamic levels and completely overhaul 
your life at work and at home

 ✤ You will learn to define your purpose and boost your focus and performance, and how to make solid 
decisions, stand up for those decisions and garner unwavering support from others

 ✤ It also provides expert advice for deciding what matters, and practical tips for turning intentions into 
determined actions so you can achieve what you want

Print ISBN: 978-0-857-08556-6 (Paper) US$22.00 • NOv 2014 • 200PP
Online ISBN: 978-0-857-08557-3

Personal Career Development

the Best Job in the world
How to Make a Living From Following Your Dreams 
Ben SouthAll

 ✤ This book is the story of how following your passions can lead to life-changing opportunities. Adventurer 
Ben Southall shares his experiences as winner of the Best Job in the World campaign, and details 
opportunities that have opened up since

 ✤ Part autobiography, part insight into the power of a unique marketing campaign, this book follows Ben’s 
journey–from leaving the UK for Africa to his new role as caretaker of a Great Barrier Reef island

 ✤ Humorous and poignant, the story is as much holistic life guide as travel guide, providing a motivational 
and inspirational tale that may just be the push you need

Print ISBN: 978-0-730-31376-2 (Paper) US$26.95 • OCt 2014 • 280PP
Online ISBN: 978-0-730-31377-9

Business Technology

implementing world Class it Strategy
How IT Can Drive Organizational Innovation 
Peter A. hiGh

 ✤ To be successful, a CIO must balance the two aspects of cutting costs and creating value, and do so by 
formulating an IT strategy that is integrated into the organization’s strategies

 ✤ Drawing on examples from leading companies, this book helps CIOs craft an infrastructure strategy that 
aligns with the strategic plans formulated by their peers in the rest of the organization

 ✤ Whether they are CIOs, members of the IT leadership team or tech-savvy business leaders, readers will be 
able to formulate clearer and better IT strategic plans and build bridges to close the gap between IT leaders 
and business leaders

Print ISBN: 978-1-118-63411-0 (Cloth) US$39.95 • SEp 2014 • 240PP
Online ISBN: 978-1-118-63408-0
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Becoming a Master Manager
A Competing Values Approach,  6th Edition  
roBert e. Quinn, lynDA S. St. ClAir, Sue r. FAerMAn, MiChAel P. thoMPSon & MiChAel r. MCGrAth

 ✤ This text gives a strong background in management skills and concepts needed on the job
 ✤ Emphasizes the importance of developing management skills or admitted that learning about management 

concepts was not the same as learning how to apply those concepts in practice
 ✤ Built on a solid foundation of theory and empirical evidence that provides a compelling case for why 

specific competencies are important
 ✤ The framework offers managers an enduring foundation for analysing what types of behaviors are most 

appropriate to achieve organisational goals in light of the existing environment

Print ISBN: 978-1-118-58258-9 (Paper) US$142.95 • NOv 2014 • 352PP
Supplement Available

the 27 Challenges Managers Face
Step-by-Step Solutions to (Nearly) All of Your Management Problems 
BruCe tulGAn

 ✤ When things are going wrong in a management relationship, the common denominator is almost always 
unstructured, low substance, hit-or-miss communication

 ✤ This book shows exactly how to break this vicious cycle and gain control of management relationships
 ✤ Shows how to tailor conversations to solve situations familiar to every manager
 ✤ Offers clear approaches for turning around bad attitudes, reducing friction and conflict, improving low 

performers, retaining top performers, and even addressing your own personal burnout

Print ISBN: 978-1-118-72559-7 (Cloth) US$27.95 • SEp 2014 • 256PP
Online ISBN: 978-1-118-93500-2

wiley encyclopedia of Management
3rd Edition  
CAry l. CooPer

 ✤ Now in its third edition, this multi-volume Encyclopedia of Management, has been revised and updated to 
chart the major developments that have occurred in: digital technologies; ethics and governance-related 
issues; innovation; emerging markets; organizational networks; and new avenues of sustainable business 
growth

 ✤ Provides comprehensive coverage of the field of management spanning thirteen subject volumes plus 
and index for scholars, students and professionals

 ✤ Featuring two entirely new volumes (on Technology & Innovation; and Management Research Methodology), 
this 14-volume encyclopedia also now offers users a fully searchable online resource linked to the wider 
literature and to an associated database of Handbooks and Journals in the field

Print ISBN: 978-1-119-97251-8 (Cloth) US$1,800.00* • OCt 2014 • 6563PP
Online ISBN: 978-1-118-78531-7
*Introductory price is valid until 31 December 2014 (List price US$2,400.00)

Strategic Management

Bringing Strategy Back
How Strategic Shock Absorbers Make Planning Relevant in a World of Constant Change 
JeFFrey l. SAMPler

 ✤ Strategy is re-emerging as a critical topic among leaders and managers as disruptions threaten to topple 
many companies

 ✤ This book provides a fresh thinking coming out of the fastest moving and most transformative markets, 
and formulates a robust framework for organizations that are facing disruption

 ✤ Cases that illustrate the entire model are included that span across industries, company sizes and countries
 ✤ The author is a major thought leader in the technology and emerging markets sphere

Print ISBN: 978-1-118-83009-3 (Cloth) US$29.95 • NOv 2014 • 224PP
Online ISBN: 978-1-118-83007-9
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the integrated reporting Movement
Meaning, Momentum, Motives, and Materiality 
roBert G. eCCleS & MiChAel P. KrzuS

 ✤ This book provides a guide to understanding how sustainable business practices and reporting are 
evolving globally

 ✤ Features real-world experiences and key-expert interviews with companies, investors, the government, 
and NGOs

 ✤ It also explores more in-depth topics, such as how technology is being used and how investors take into 
account sustainable information in the investment process

Print ISBN: 978-1-118-64698-4 (Cloth) US$59.95 • NOv 2014 • 320PP

Management / Leadership

taking the Stage
How Women Can Speak Up, Stand Out, and Succeed 
JuDith huMPhrey

 ✤ Provides a comprehensive, proven approach that enables women to come forward into the spotlight and 
speak up, stand out, and succeed

 ✤ Based on a program that has been delivered to over 400,000 women worldwide, it shows women–no 
matter their age, rank, or profession – how to communicate with courage and confidence in every situation, 
from formal speeches to brief hallway conversations

 ✤ Author Humphrey provides practical advice to “take the stage” mentally, verbally, vocally, and physically 
to guide women to be recognized as the leaders they are and attain positions of influence

Print ISBN: 978-1-118-87025-9 (Cloth) US$29.95 • OCt 2014 • 240PP
Online ISBN: 978-1-118-95839-1

the Frontline leader
Building a High-Performance Organization from the Ground Up 
ChriS VAn GorDer

 ✤ This book shares the leadership techniques learned from the author’s remarkable story from a former cop 
turned CEO of Scripps Health, one of America’s major hospital networks that is recognized by Fortune 
Magazine, the Working Mother, the AARP and others as “Best Places to Work”

 ✤ Helps readers become with specific tactics and implementation steps to take responsibility, inspire others, 
achieve breakout results for their organization and move up into higher positions

Print ISBN: 978-1-118-93334-3 (Cloth) US$27.95 • OCt 2014 • 224PP
Online ISBN: 978-1-118-93335-0

Creativity & Innovation Management

Agile innovation
The Revolutionary Approach to Accelerate Success, Inspire Engagement, and Ignite Creativity 
lAnGDon MorriS, MoSeS MA & Po Chi wu

 ✤ Effective innovation doesn’t happen by accident – it happens by design! This book is the field guide to 
designing and implementing effective innovation methods and projects, and facilitating collaborative 
processes that enable people to solve complex problems and create breakthrough solutions

 ✤ It offers a comprehensive Innovation Master Plan Framework, which provides five critical performance 
areas and how to optimize them for sustained innovation improvement

 ✤ Teaches how to discover and develop better ideas, learn and work together more profitably and effectively, 
and create breakthroughs

Print ISBN: 978-1-118-95420-1 (Cloth) US$31.95 • SEp 2014 • 400PP
Online ISBN: 978-1-118-95421-8
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New Product Development Essentials from the PDMA 
ABBie GriFFin, ChArleS noBle & SerDAr DurMuSoGlu

 ✤ A clear, practical guide to the theory and practice of the Open Innovation method for new product 
development

 ✤ Written by experts from the Product Development and Management Association, the book packages a 
collection of Open Innovation tools in a digestible and actionable format

 ✤ Real-world case studies drawn from the authors' own successes and failures illustrate the concepts 
presented, providing accurate representation of the opportunities and challenges

 ✤ Key tools are presented with a focus on immediate applications for business, allowing NPD professionals 
to easily discern where this cutting edge development method can push innovation forward

Print ISBN: 978-1-118-77077-1 (Cloth) US$54.95 • OCt 2014 • 384PP
Online ISBN: 978-1-118-77078-8

Risk, Contingency & Crisis Management

Fundamentals of risk Management
CliFForD roSSi

 ✤  Fundamentals of Risk Management fills a critical gap in existing risk management texts, focusing on market 
risk management from a management perspective instead of focusing only on quantitative risk analysis 
or institutional risk management

 ✤ This book is the only resource of its kind to introduce all of the key risk management concepts in a cohesive 
case study spanning each chapter

 ✤ Readers will gain the hands-on application necessary to put risk management into practice with a host of 
real world examples, lessons learned from past crises, and Excel-based Visual Basic (VBA) modules to 
interact directly with risk models

Print ISBN: 978-1-118-04595-4 (Cloth) US$94.95 • OCt 2014 • 528PP
Online ISBN: 978-1-118-92237-8

Organizational Behavior

organizational Behavior
4th Edition  
MiChAel A. hitt, ADrienne ColellA & C. Chet Miller

 ✤  Organizational Behavior helps students understand the impact of effective management of people, teams 
and groups on organizational performance

 ✤ Through this strategic framework, the authors illustrate organizational behavior as critical to implementing 
strategy, gaining competitive advantages, and ensuring positive organizational results

 ✤ It also includes the latest research and literature pertaining to pressing topics like global contexts, 
motivation and leadership. With features that offer managerial advice, highlight strategic initiatives and 
provide opportunities for self-assessment and analysis, the text encourages students to understand the 
value of OB to organizational success and to their future careers

Print ISBN: 978-1-118-80906-8 (Paper) US$215.95 • OCt 2014 • 560PP
Supplement Available

Decision Sciences

Breakthroughs in Decision Science and risk Analysis
l. Cox

 ✤ An emphasis on new approaches rather than classical and traditional ideas
 ✤ Discussions of how decision and risk analysis can be applied to improve high-stakes policy and 

management decisions
 ✤ Coverage of the potential value and realism of decision science within applications in financial, health, 

safety, environmental, business, engineering, and security risk management
 ✤ Innovative methods for deciding what to do when decision problems are not completely known or 

described or when useful probabilities cannot be specified

Print ISBN: 978-1-118-21716-0 (Cloth) US$TBA • NOv 2014 • 344PP
Online ISBN: 978-1-118-93889-8
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Production Operations Management

Foundations of Sustainable Business
Theory, Function, and Strategy,  1st Edition  
nADA r. SAnDerS & John D. wooD

 ✤ This new text is designed for an introductory course on sustainability taught at the undergraduate level
 ✤ It takes an interdisciplinary approach that combines a supply chain vision with environmental and social 

policy considerations
 ✤ An interdisciplinary approach is key because the introductory sustainability course is taught in a range of 

departments that include marketing, operations management, management, logistics, engineering, 
environmental science, public policy, and political science

Print ISBN: 978-1-118-44104-6 (Paper) US$96.95 • SEp 2014 • 352PP
Online ISBN: 978-1-118-96121-6
Supplement Available

Project Management

Project Management Checklists For Dummies
niCK GrAhAM

 ✤  Project Management Checklists For Dummies takes the intimidation out of project management, and shows 
you step by step how to use rigorous self-check questions to save significant time –and headaches–in 
managing your projects effectively

 ✤ Includes useful to-do lists and checklists to ensure all the necessary steps are completed
 ✤ Offers simple exercises to help clarify needs and requirements along the way
 ✤ Provides templates to complete, which can also be downloaded from Dummies.com and customised to 

suit your unique requirements

Print ISBN: 978-1-118-93143-1 (Paper) US$14.99 • OCt 2014 • 304PP
Online ISBN: 978-1-118-93141-7

Human Resource Management

employer Brand Management
Practical Lessons from the World’s Leading Employers  (Previously Announced)
riChArD MoSley

 ✤ A practical guide to the key global trends and practices that are transforming HR, talent acquisition and 
management

 ✤ Building on the success of The Employer Brand, a conceptual introduction to what has now become a 
well-established concept; this is a practical guide to implementation, drawing on a much wider range of 
cases and examples

 ✤ Offers practical help in improving existing programmes of recruitment and talent management
 ✤ Gives the reader a personal grasp of a new approach to people management

Print ISBN: 978-1-118-89852-9 (Cloth) US$50.00 • SEp 2014 • 320PP
Online ISBN: 978-1-118-89850-5

Make your People Before you Make your Products
Using Talent Management to Achieve Competitive Advantage in Global Organizations 
PAul turner & DAnny KAlMAn

 ✤ This book is an authoritative guide to the evolution of talent management. Written specifically for HR 
professionals this book describes how organizations can gain a global competitive edge through better 
management of talent resources

 ✤ With a practice-based philosophy, readers will learn more effective talent management strategies for a 
complex market in which people are often the only competitive advantage

 ✤ Inclusivity is emphasized, and discussion centres on innovative, dynamic, fluid approaches to talent 
acquisition, development, and retention

Print ISBN: 978-1-118-89958-8 (Cloth) US$40.00 • OCt 2014 • 320PP
Online ISBN: 978-1-118-89960-1
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handbook of human resource Development
neAl F. ChAloFSKy

 ✤ This book address the fundamental concepts and issues that human resource professionals face daily
 ✤ The authors have compiled a collection of chapters by the Academy of Human Resource Development 

that provide revolutionary insight into the concepts, theories, research initiatives, and practical applications 
essential to HRD

 ✤ Topics range from HRD foundations, workforce development, and management to more specific topics 
such as implementing and managing HRD initiatives in the organization

Print ISBN: 978-1-118-45402-2 (Cloth) US$129.95 • OCt 2014 • 702PP
Online ISBN: 978-1-118-83988-1

Mastering Mobile learning
ChAD uDell

 ✤  Mastering Mobile Learning allows readers to discover the strategies, tools, and technologies necessary for 
developing successful mobile learning programs

 ✤ Readers will learn how mobile learning differs from other forms of e-learning, and will be introduced to 
the challenges and advantages of mobile learning strategies and technologies for 21st century business 
environments

 ✤ Written by experts in this burgeoning field, it provides a roadmap for creating the most effective learning 
content, strategies, and applications possible

Print ISBN: 978-1-118-88491-1 (Cloth) US$49.95 • SEp 2014 • 360PP
Online ISBN: 978-1-118-88502-4

Training & Human Resource Development / Coaching & Mentoring

Starting Strong
A Mentoring Fable 
loiS J. zAChAry & lory A. FiSChler

 ✤  Starting Strong: A Mentoring Fable offers a hands-on and readable guide to create successful mentoring 
relationships

 ✤ Mentoring experts Zachary and Fischler weave a compelling tale that exemplifies the concepts, highlights 
the dynamics, and outlines the issues involved

 ✤ A vital resource for understanding how to implement and sustain a meaningful mentoring relationship in 
any organization

Print ISBN: 978-1-118-76771-9 (Cloth) US$24.95 • SEp 2014 • 224PP
Online ISBN: 978-1-118-76790-0

Training & Human Resource Development / Organization Development

rapid instructional Design
Learning ID Fast and Right,  3rd Edition  
GeorGe M. PiSKuriCh

 ✤ If you need a basic understanding of what instructional design is and a hands-on method of ensuring that 
your training and performance interventions meet the needs of your organization, this book is for you

 ✤ Offers a no-nonsense walk through all the steps in the instructional design process and each step is 
explained in language that is conversational and easy to understand

 ✤ This new edition is updated with new applications, technologies, concepts and examples, and includes 
new sections addressing mobile learning, social network-based learning, communities of practice, and 
informal learning

Print ISBN: 978-1-118-97397-4 (Paper) US$59.95 • DEC 2014 • 520PP
Online ISBN: 978-1-118-97413-1
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Business & Society

igniting Customer Connections
Fire Up Your Company’s Growth By Multiplying Customer Experience & Engagement 
AnDrew FrAwley

 ✤ This book explores how organizations of all sizes can build powerful and profitable customer relationships 
in a today’s increasingly complex, fast-paced, and fragmented marketplace

 ✤ Written by the president of one of the world’s largest marketing firms, the book provides expert insights 
about connecting with customers effectively across all channels and over time

 ✤ Based on data and stories drawn from dozens of top brands and thousands of consumers, this book helps 
marketers create long-term brand equity and sustainable business growth

Print ISBN: 978-1-118-91670-4 (Cloth) US$27.95 • OCt 2014 • 256PP
Online ISBN: 978-1-118-91671-1

the liar’s Ball
The Extraordinary Saga of How One Building Broke the Worlds Toughest Tycoons  (Previously Announced)
ViCKy wArD

 ✤ Harry Macklowe is one of the most notorious wheelers and dealers of the real estate world, and this book 
is the story of the gamblers and thieves who populate his world

 ✤ Watch as Harry makes the gutsy bid for midtown Manhattan's famous GM building and put almost no 
money down, landing the billion-dollar transaction that made him the poster child for New York’s real 
estate royalty

 ✤ Listen in on the secret conversations, back-door deals, and blackmail that put Macklowe and his cronies 
on top–and set them up for an enormous fall. From the bestselling author of The Devil’s Casino comes an 
expose on the real estate elite that you'll hardly believe

Print ISBN: 978-1-118-29531-1 (Cloth) US$29.95 • OCt 2014 • 272PP
Online ISBN: 978-1-118-41987-8

Value Proposition Design
How to Create Products and Services Customers Want 
AlexAnDer oSterwAlDer, yVeS PiGneur, GreGory BernArDA & AlAn SMith

 ✤ If you liked Business Model Generation, you’ll love Value Proposition Design. The sequel builds on the 
same visual format and practical tools that made the first one so useful. It shows you how to use the Value 
Proposition Canvas, a practical business tool to design, test, create, and manage products and services 
customers want

 ✤ Practical exercises, process illustrations, and workshop suggestions help you immediately apply the tools 
in the book to your daily work

 ✤ The book includes an online access to Strategyzer.com to complete and assess exercises interactively, learn 
from peers, and download pdfs, checklists, and more

Print ISBN: 978-1-118-96805-5 (Paper) US$34.95 • OCt 2014 • 320PP
Online ISBN: 978-1-118-96806-2

Marketing & Sales

Customer experience For Dummies
roy BArneS & BoB Kelleher

 ✤ The book will show you simple and attainable ways to increase customer experience and generate sales 
growth, competitive advantage, and profitability

 ✤ Gives you the tools you need to target customers more precisely
 ✤ Shows you how to generate and maintain customer loyalty in order to achieve success through multiple 

channels
 ✤ Learn how to respond effectively to customer feedback

Print ISBN: 978-1-118-72560-3 (Paper) US$26.95 • NOv 2014 • 384PP
Online ISBN: 978-1-118-75604-1
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MArio PriCKen

 ✤ An inspiring book for progressive, creative people involved in product development, marketing, design, 
events and the arts

 ✤ Focuses on intuition and understanding, but also inspires and entertains – offering an entirely new way 
of looking at the creation, marketing and purchase of truly desirable products

 ✤ Reveals the fundamental parameters that create value and make products “shine”
 ✤ Provides over 300 thought-provoking questions to inspire new ideas on how to imbue products with value

Print ISBN: 978-3-895-78446-0 (Cloth) US$55.00 • SEp 2014 • 252PP

the Sales Bible
The Ultimate Sales Resource,  2nd Edition  
JeFFrey GitoMer

 ✤ Discover how to reach your sales potential and close the deal, with an updated edition of Jeffrey Gitomer’s 
bestselling classic, The Sales Bible

 ✤ With this book, readers can learn the commandments of selling, how to generate leads and close sales in 
any market environment, proven ways to set hard-to-get appointments, ways to use top-down selling, 
and how to use social media platforms to create leads

 ✤ This book is your personal, trusted, authoritative resource to reach your sales potential and shine like a 
star

Print ISBN: 978-1-118-98581-6 (Paper) US$19.95 • DEC 2014 • 336PP
Online ISBN: 978-1-118-98580-9

unSelling
The New Customer Experience 
SCott StrAtten & AliSon KrAMer

 ✤  UnSelling looks at the ever-changing relationship between businesses and customers, employers and 
employees, brands and the market

 ✤ A fierce consumer advocate, Scott Stratten brings his voice, experience, and understanding of the current 
media landscape to the conversation. How can we change the way we sell, and shape the way we are sold 
to, for the better?

 ✤ Focuses on creating repeat customers, not one-time buyers

Print ISBN: 978-1-118-94300-7 (Cloth) US$24.95 • SEp 2014 • 240PP
Online ISBN: 978-1-118-94301-4

Introductory Marketing

Social Media Marketing For Dummies
3rd Edition  
ShiV SinGh & StePhAnie DiAMonD

 ✤ This essential user-friendly guide presents the essence of planning, launching, managing, and assessing 
a social media marketing campaign

 ✤ It covers all the newest and time-tested trends in social media, including reaching the audience via 
mainstream platforms; getting social with existing web properties like a company site, blog, mobile tools, 
and advertising

 ✤ Learn how to making the most of Facebook, Twitter, Google+, LinkedIn, and others; launching a campaign 
and developing a voice; reaching the audience on key and niche platforms, and embracing influencers; 
and much more

Print ISBN: 978-1-118-98553-3 (Paper) US$26.95 • NOv 2014 • 408PP
Online ISBN: 978-1-118-98535-9
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Strategic Marketing

Gamechangers
Creating innovative strategies for business and brands 
Peter FiSK

 ✤ Gamechangers are brands that have turned the world of business upside down. Learn how to play the 
game, change and win it with this colourful, practical handbook

 ✤ Shows you how to generate the ideas and innovation that set gamechangers apart
 ✤ Explores over 100 next generation businesses that are changing the game
 ✤ Each purchase is accompanied with the digital Gamechanger Studio platform that provides processes and 

tools to help you apply the best game-changing ideas

Print ISBN: 978-1-118-95697-7 (Paper) US$40.00 • DEC 2014 • 320PP
Online ISBN: 978-1-118-95695-3

Non-Profit Organizations

impact & excellence
Data-Driven Strategies for Aligning Mission, Culture and Performance in Nonprofit and Government  
Organizations 
Sheri ChAney JoneS

 ✤ This book is the culmination of a four year research study into the most successful data-driven strategies 
for today’s government and non-profit organizations

 ✤ Focuses on five strategic elements to success based on proven principles, with solutions that are easy to 
implement and often lead to sweeping change

 ✤ Features case studies from successful organizations that do things differently
 ✤ Included with purchase is access to a measurement survey with a free benchmark report

Print ISBN: 978-1-118-91111-2 (Cloth) US$34.95 • SEp 2014 • 304PP
Online ISBN: 978-1-118-91097-9

Non-Profit Organizations / Finance & Accounting

the Sustainability Mindset
Using the Matrix Map to Make Strategic Decisions 
SteVe ziMMerMAn & JeAnne Bell

 ✤ Offers step-by-step guidance for creating a Matrix-Map, a visual representation of an organization’s 
business model

 ✤ Helps organizations assess how each of their programs contributes toward their desired impact and their 
financial bottom-line

 ✤ Filled with compelling examples of how The Matrix Map helps nonprofits with strategic 
decision-making

 ✤ Written by the coauthors of the groundbreaking book Nonprofit Sustainability

Print ISBN: 978-1-118-76735-1 (Paper) US$41.95 • OCt 2014 • 240PP
Online ISBN: 978-1-118-76711-5

Non-Profit Organizations / Management Leadership

Profit + Purpose
How Social Innovation Is Transforming Business for Good  (Previously Announced)
Kyle weStAwAy

 ✤ A practical step-by step guide to creating a successful socially-oriented business venture
 ✤ With practical, actionable guidance for all stages of social entrepreneurship, the book provides a roadmap 

from concept, through implementation, to measurement
 ✤ The companion website includes video to complement the text, as well as sample legal forms, documents, 

and business plans, to provide readers with the essential catalyst that helps transform world-changing 
dreams into reality

Print ISBN: 978-1-118-70861-3 (Cloth) US$49.95 • SEp 2014 • 224PP
Online ISBN: 978-1-118-70855-2
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Branding for the Public Sector
PAul teMPorAl  (Previously Announced )

 ✤ Presents marketing strategies and actions for building a powerful, memorable public sector brand
 ✤ Highlights the future of public sector branding and how organizations in the public sector may be a key 

driver of economic growth and prosperity through the twenty-first century
 ✤ Explores the competencies needed to successfully manage a public sector brand

Print ISBN: 978-1-118-75631-7 (Cloth) US$40.00 • OCt 2014 • 280PP
Online ISBN: 978-1-118-75625-6

Public Administration & Management

Public Budgeting in Context
Structure, Law, Reform and Results 
KAtherine G. willouGhBy

 ✤ Offers a comprehensive text for understanding public budgeting in governments of a variety of contexts 
and capacities and across different levels

 ✤ Written by a noted expert in the field of public budgeting and financial management
 ✤ Contains illustrative examples from industrialized and developing countries 
 ✤ Includes a companion website filled with templates for budget and fiscal analysis

Print ISBN: 978-1-118-50932-6 (Cloth) US$69.95 • SEp 2014 • 456PP
Online ISBN: 978-1-118-91310-9

Small Business & Entrepreneurship

Marketing with Social Media
10 Easy Steps to Success for Business 
linDA ColeS

 ✤ A step-by-step guide to using Facebook, LinkedIn, Twitter, Google+, Pinterest and YouTube to promote 
your business

 ✤ In 10 quick and easy steps, you’ll learn how to use social media effectively, establish a simple marketing 
plan and measure the results of your efforts

 ✤ Learn the basics of building profile pages, and how to create appropriate content that can be accessed 
by thousands of potential customers

 ✤ This new edition is packed full of tips, traps to avoid and social media success stories, plus information on 
the newer platforms including Vine and Instagram

Print ISBN: 978-0-730-31512-4 (Paper) US$27.95 • SEp 2014 • 224PP
Online ISBN: 978-0-730-31513-1

Property & Real Estate

the Making of a world City
London 1991 to 2021 
GreG ClArK

 ✤ Provides a detailed case study of one city but grounded in the experience of many cities worldwide and 
will enable comparison

 ✤ Enriched by almost 100 interviews with key commentators, policy informers, current and recent London 
leaders

 ✤ Offers an important review of what has happened since the 1991 London World City Report and reflects 
on insights of more than 100 indexes and rankings of cities

 ✤ Written by a well-known international speaker, advisor, and event leader on cities

Print ISBN: 978-1-118-60974-3 (Paper) US$89.95 • NOv 2014 • 240PP
Online ISBN: 978-1-118-60970-5
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the rehab investor’s Bible
A Proven System for Finding, Funding, Fixing, and Flipping Houses - Without Lifting a Paintbrush 
PAul eSAJiAn

 ✤ In this book, the author shares his secrets to success and outlines his strategies for each step of his 
proprietary flipping process & system

 ✤ Readers will learn how to leverage the system of rehabbing and principles of real estate investing to avoid 
doing renovations themselves while maximizing profits

 ✤ Readers will learn how to save 30-50% off of retail on every contractor quote, and how to keep more of 
their earnings by applying IRS guidelines and rules

Print ISBN: 978-1-118-83538-8 (Paper) US$24.95 • SEp 2014 • 288PP
Online ISBN: 978-1-118-89167-4

Business & Management Special Topics

Branding For Dummies
2nd Edition  
Bill ChiArAVAlle & BArBArA FinDlAy SChenCK

 ✤ Packed with plain-English advice and step-by-step instructions, this book covers assembling a top-notch 
branding team, positioning your brand, handling advertising and promotions, avoiding blunders, and 
keeping your brand viable, visible, and healthy

 ✤ Includes tips and cautionary advice on social media and its impact on personal and business branding 
programs

 ✤ References some of the major brand crises–and how to avoid making the same mistakes
 ✤ If you’re a business leader looking to set your brand up for the ultimate success, this book has you covered

Print ISBN: 978-1-118-95808-7 (Paper) US$24.95 • DEC 2014 • 384PP
Online ISBN: 978-1-118-95809-4

China’s Super Consumers
What 1 Billion Customers Want and How to Sell it to Them  (Previously Announced)
MiChAel zAKKour & SAVio ChAn

 ✤ A hands-on resource for succeeding in the Chinese marketplace and discover what the Chinese consumer 
wants and how to deliver the goods

 ✤ Filled with real-world stories of companies who have made an impact in China
 ✤ Written by Savio Chan and Michael Zakkour, two leading experts on the Chinese market

Print ISBN: 978-1-118-83474-9 (Cloth) US$24.95 • SEp 2014 • 240PP
Online ISBN: 978-1-118-83482-4

Creating Business Agility
How Convergence of Cloud, Social, Mobile, Video, and Big Data Enables Competitive  
Advantage  (Previously Announced)
roDney heiSterBerG & AlAKh VerMA

 ✤ This book provides a game plan for integrating technology to build a smarter, more customer-centric 
business

 ✤ Using a series of case studies, the book describes the agility that comes from collaborative commerce, and 
provides key decision makers the roadmap for a successful business ecosystem

 ✤ Cloud computing, social media, next-gen mobility, streaming video and big data with predictive analytics 
are major forces now for a competitive advantage, and this book provides leaders with a roadmap for 
readiness

Print ISBN: 978-1-118-72456-9 (Cloth) US$59.95 • SEp 2014 • 384PP
Online ISBN: 978-1-118-86931-4
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How Analytics and BI are Transforming the Industry  (Previously Announced)
lAurA B. MADSen

 ✤ This book addresses the naysayers of the power of data by examining previous scenarios when data 
drastically changes industries, and how that applies to healthcare

 ✤ In addition, it explains the value of certain aspects of BI and analytics and breakdown the trends that are 
here to stay, such as ‘big data’, cloud computing and ‘infographics’ as a communication tool for data

 ✤ Job aids are also included in the body of the content, including tables, checklists and forms

Print ISBN: 978-1-118-77221-8 (Cloth) US$64.95 • OCt 2014 • 208PP
Online ISBN: 978-1-118-97388-2

everybody writes
Your Go-To Guide to Creating Ridiculously Good Content  (Previously Announced)
Ann hAnDley

 ✤ A go-to guide to creating and publishing the kind of content that will make your business thrive
 ✤ Top marketing veteran Ann Handley gives expert guidance and insight into the process and strategy of 

content creation, production and publishing, with actionable how-to advice designed to get results
 ✤ These lessons and rules apply across all of your online assets - like web pages, home page, landing pages, 

blogs, email, marketing offers, and on Facebook, Twitter, LinkedIn, and other social media

Print ISBN: 978-1-118-90555-5 (Cloth) US$24.95 • SEp 2014 • 320PP
Online ISBN: 978-1-118-90559-3

extraordinary outcomes
Shaping an Otherwise Unpredictable Future 
iriS r. FirStenBerG & MoShe F. ruBinStein

 ✤ Written by authorities on problem solving and creativity in organizations, this book presents an innovative 
approach to strategy and people management for leaders dealing with uncertainty

 ✤ Discover how to better galvanize teams, and keep them motivated long-term
 ✤ Provides a framework that illustrate the concepts and dynamics at work to give readers deeper insight on 

conquering uncertainty – eliminating it where possible, reducing it where it can be reduced, and embracing 
it when it's inevitable

Print ISBN: 978-1-118-93833-1 (Cloth) US$29.95 • AUG 2014 • 240PP
Online ISBN: 978-1-118-93834-8

Key Performance indicators For Dummies
BernArD MArr

 ✤ A complete guide to using KPIs to drive organisational performance
 ✤ Covers the essential KPIs that are useful to all kinds of businesses, and includes more than 100 different 

ways leaders can monitor and drive performance in their organisations
 ✤ Provides tools and templates that leaders can use to develop unique KPIs that best suit their particular 

organisation or industry

Print ISBN: 978-1-118-91323-9 (Paper) US$24.99 • OCt 2014 • 384PP
Online ISBN: 978-1-118-91324-6

Moving the needle
Get Clear, Get Free, and Get Going in Your Career, Business, and Life! 
Joe Sweeney & MiKe yorKey

 ✤ In today’s tenuous business climate, employers and employees alike are glued to the ground, unsure of 
the path they should take or whether they have the freedom to move forward

 ✤ This book is for anyone looking to work his or her way out of a wagon rut or make key transition in life

Print ISBN: 978-1-118-94408-0 (Cloth) US$24.95 • NOv 2014 • 240PP
Online ISBN: 978-1-118-94409-7
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Predicting Success
Evidence-Based Strategies to Hire the Right People and Build the Best Team 
DAViD lAhey

 ✤ A practical manager’s guide to finding the perfect candidate for your team, by basing hiring on evidence 
and analytics

 ✤ Learn to implement tools like the Predictive Index®, behavior analytics, hiring assessments, and other 
practical resources to build your best team and achieve the best outcomes

 ✤ Provides evidence-based strategies that help you find precisely the talent you need

Print ISBN: 978-1-118-98597-7 (Cloth) US$24.95 • OCt 2014 • 192PP
Online ISBN: 978-1-118-98598-4

right-time experiences
Driving Revenue with Mobile and Big Data  (Previously Announced)
MAriBel loPez

 ✤ Provides real world examples that illustrate how companies across various industries are creating better 
business processes by integrating new technologies

 ✤ Offers a three-step action plan for getting started and overcoming obstacles
 ✤ It also includes an electronic checklist with numerous actions that help get you up and running with 

incorporating mobile, big data, and analytics

Print ISBN: 978-1-118-84735-0 (Cloth) US$34.95 • OCt 2014 • 320PP
Online ISBN: 978-1-118-91447-2

Staying the Course as a Cio
How to Overcome the Trials and Challenges of IT Leadership 
JonAthAn MitChell

 ✤ Respected CIO Jonathan Mitchell provides easy-to-read, practical advice for IT professionals looking to 
fully integrate the IT department into their organization’s strategy

 ✤ Sets out the typical issues which affect the IT function, and offers practical advice on managing them 
successfully

 ✤ IT managers and information officers will be given the tools to enable themselves and their department 
to realize their full potential

Print ISBN: 978-1-118-96887-1 (Cloth) US$50.00 • NOv 2014 • 232PP
Online ISBN: 978-1-118-96884-0

the Analytics revolution
How to Improve Your Business By Making Analytics Operational In The Big Data Era 
Bill FrAnKS

 ✤ Provides guidance on the process, team, culture, and technology considerations and decision points 
corporations face when supporting operational analytic processes at scale

 ✤ Includes an overview of what operational analytics are and what trends lead us to them
 ✤ Offers tips on structuring technology infrastructure and analytics organizations to succeed

Print ISBN: 978-1-118-87367-0 (Cloth) US$49.95 • SEp 2014 • 288PP
Online ISBN: 978-1-118-93667-2
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How to Use Big Data to Win Customers, Beat Competitors, and Boost Profits 
ruSSell GlASS & SeAn CAllAhAn

 ✤ A comprehensive and accessible handbook on how to win customers, beat your competitors, and boost 
your bottom line with big data

 ✤ Using real life examples that range from Nate Silver to Copernicus, from BlackBerry to Apple, the book 
demonstrates that the winners of the future will use big data to seek the truth

 ✤ Discover how to change privacy and security, and remodel marketing in response to big data

Print ISBN: 978-1-118-88980-0 (Cloth) US$29.95 • OCt 2014 • 256PP
Online ISBN: 978-1-118-88978-7

the Culture engine
A Framework for Driving Results, Inspiring Your Employees, and Transforming Your Workplace 
S. ChriS eDMonDS

 ✤ This book shows leaders how to create a high performing culture through the creation of an organizational 
constitution

 ✤ With practical step-by-step guidance, readers learn how to define their organization’s culture, delineate 
the behaviors that contribute to greater performance and greater engagement, and draft a document 
that codifies those behaviors into a constitution that guides behavior towards a safe and inspiring 
workplace

 ✤ It focuses on people, including who should be involved at the outset and how to engage employees from 
start to finish, while examples of effective constitutions provide guidance toward drafting a document 
that can actualize an organization's potential

Print ISBN: 978-1-118-94732-6 (Cloth) US$24.95 • SEp 2014 • 272PP
Online ISBN: 978-1-118-94733-3

the end of Copycat China
The Rise of Creativity, Innovation, and Individualism in Asia 
ShAun rein

 ✤ Drawing from over 50,000 interviews, this book helps businesses and investors understand China’s 
dramatic shift toward consumption and how new strategies are needed to keep pace with the changing 
regulatory and consumer environments

 ✤ Provides a roadmap for those looking to navigate these changes and capture emerging trends, with deep 
insight and practical guidance on what innovation looks like in the new China

 ✤ Learn how China's rise will impact its neighbors like Japan, Vietnam, Indonesia, and Cambodia

Print ISBN: 978-1-118-92676-5 (Cloth) US$24.95 • OCt 2014 • 256PP
Online ISBN: 978-1-118-92672-7

Macroeconomics

economic Policy 80
GeorGeS De Menil, riChArD PorteS, hAnS-werner Sinn, niColA FuChS-SChnDeln,  
reFet GrKAynAK, tullio JAPPelli & PhiliP lAne

 ✤ Economic Policy has earned a reputation around the world as the one publication that always identifies 
current and emerging policy topics early

 ✤ Papers are specially commissioned from first-class economists and experts in the policy field
 ✤ The editors are all based at top European economic institutions and each paper is discussed by a panel 

of distinguished economists
 ✤ This unique approach guarantees incisive debate and alternative interpretations of the evidence

Print ISBN: 978-1-118-79892-8 (Paper) US$39.95 • NOv 2014 • 288PP
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Managerial economics
8th Edition  
williAM F. SAMuelSon

This new edition builds on authors’ previous strong behavioral coverage to better target this current and “hot 
topic” in business. It provides real-world examples and necessary decision-making skills for making thoughtful 
and advantageous managerial decisions.

 ✤ Includes general updates and revisions throughout including sections on behavioral economics, game 
theory, and price theory, and new problems for every chapter

 ✤ Improves on existing content and integrates more of this content throughout
 ✤ Biggest section is on the interface between public and private and integrates theory with extensive real-

world applications that begin simply and are progressively applied to more and more challenging 
applications

Print ISBN: 978-1-118-80894-8 (Paper) US$227.95 • OCt 2014 • 720PP
Supplement Available

Microeconomics
Theory and Applications,  12th Edition  
eDGAr K. BrowninG & MArK A. zuPAn

 ✤ Microeconomics: Theory & Applications, 12th Edition provides students with the fundamental tools of 
analysis, and shows how these tools can be used to explain and predict phenomena

 ✤ Written for both economics and business students, Edgar Browning and Mark Zupan present basic 
microeconomic principles in a clear and thorough way, using numerous applications to illustrate the use 
of theory, and reinforce students' understanding

Print ISBN: 978-1-118-75887-8 (Paper) US$223.95 • SEp 2014 • 576PP
Online ISBN: 978-1-118-92007-7
Supplement Available

Personnel economics in Practice
3rd Edition  
eDwArD P. lAzeAr & MiKe GiBBS

 ✤ Developed by much of the founding research from Edward Lazear, this economic approach in these areas 
adds rigor, structure, and clarifies many important issues

 ✤ The goal of this text is to give the reader a rigorous framework for understanding organizational design 
and the management of employees

 ✤ Not only will students learn and apply ideas from microeconomics, but they will also learn principles that 
will be valuable in their future careers

Print ISBN: 978-1-118-20672-0 (Paper) US$240.95 • OCt 2014 • 416PP
Online ISBN: 978-1-118-91876-0
Supplement Available

Econometrics

Applied econometric times Series
4th Edition  
wAlter enDerS

 ✤ Enders continues to provide business professionals with an accessible introduction to time-series analysis 
 ✤ Clearly shows them how to develop models capable of forecasting, interpreting, and testing hypotheses 

concerning economic data using the latest techniques
 ✤ Includes new discussions on parameter instability and structural breaks as well as out-of-sample forecasting 

methods
 ✤ New developments in unit root test and co-integration tests are covered. Multivariate GARCH models are 

also presented. In addition, several statistical examples have been updated with real-world data to help 
business professionals understand the relevance of the material

Print ISBN: 978-1-118-80856-6 (Paper) US$208.95 • OCt 2014 • 504PP
Online ISBN: 978-1-118-91862-3
Supplement Available
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the travels of a t-Shirt in the Global economy
An Economist Examines the Markets, Power, and Politics of World Trade New Preface and Epilogue  
with Updates on Economic Issues and Main Characters 
PietrA riVoli

 ✤ A critically-acclaimed narrative that illuminates the globalization debates and reveals the key factors to 
success in global business

 ✤ Tracing a T-shirt’s life story from a Texas cotton field to a Chinese factory and back to a U.S. storefront 
before arriving at the used clothing market in Africa, the book uncovers the political and economic forces 
at work in the global economy

 ✤ Along the way, this fascinating exploration addresses a wealth of compelling questions about politics, 
trade, economics, ethics, and the impact of history on today’s business landscape

 ✤ This new printing of the second edition includes a revised preface and a new epilogue with updates 
through 2014 on the people, industries, and policies related to the T-shirt's life story

Print ISBN: 978-1-118-95014-2 (Paper) US$19.95 • NOv 2014 • 368PP
Online ISBN: 978-1-118-95015-9

Business & Corporate Economics

Good risks
Discovering the Secrets to ORIX's 50 Years of Success
DAViD w. ruSSell 

 ✤ A fascinating insight into ORIX, a global behemoth whose business empire straddles the world, yet has 
somehow managed to remain out of the media spotlight for half a century

 ✤ In a series of interviews with ORIX senior executives around the world, as well as with the company 
President and Chairman in Tokyo, readers gain rare insight into the Group's thought leaders at the highest 
levels

 ✤ It also includes a foreword by the Chairman himself, discussing the hard realities of globalization and the 
keys to success in the coming decade

Print ISBN: 978-1-118-99067-4 (Cloth) US$35.00 • SEp 2014 • 224PP
Online ISBN: 978-1-118-99065-0

Economics Special Topics

trillion Dollar economists
How Economists and Their Ideas have Transformed Business 
roBert litAn

 ✤ This book explores the prize-winning ideas that have shaped business decisions, business models, and 
government policies, expanding the popular idea of the economist’s role from one of forecaster to one of 
innovator

 ✤ Features detailed discussion of how economists think about the world and the pace of future innovation 
leads to an examination of the role, importance, and limits of the market, and economists' contributions 
to business and policy

 ✤ Readers will also learn about the future of economics in business applications, and the policy ideas, 
challenges, and implications

Print ISBN: 978-1-118-78180-7 (Cloth) US$39.95 • SEp 2014 • 400PP
Online ISBN: 978-1-118-78181-4

General Finance & Investments

Alts Democratized
A Practical Guide to Alternative Mutual Funds and ETFs for Financial Advisors 
JeSSiCA lynn rABe & roBert J. MArtornA

 ✤ The financial advisor’s practical guide to using alternative mutual funds and exchange-traded funds in 
client portfolios

 ✤ Explains portfolio construction in actionable terms to provide the comprehensive background advisors 
need to work effectively within the alts space

 ✤ Readers will gain access to key tables and charts that streamline the adoption of alts and ETF strategies
 ✤ The companion website also provides ancillary materials, including PowerPoint summaries of key themes 

and trends, educational webinars, and infographics, plus follow-up articles from financial media outlets

Print ISBN: 978-1-118-97101-7 (Cloth) US$59.95 • DEC 2014 • 224PP
Online ISBN: 978-1-118-97102-4
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Balanced Asset Allocation
How to Profit in Any Economic Climate  (Previously Announced)
Alex ShAhiDi & rAy DAlio

 ✤ In this book, Merrill Lynch investment consultant Shahidi puts his 13 years of experience to work in this 
resource that helps investors maximize returns while minimizing risk with a balanced asset allocation 
portfolio

 ✤ Proposes successful hedge fund approaches used by the author to generate profits
 ✤ Shows the individual investor how to reduce risk and capably adjust to changing macroeconomic 

conditions
 ✤ Features a portfolio concept for investors trying to combine greater stability, increased returns, and 

adequate downside risk mitigation within the context of a truly well-balanced portfolio

Print ISBN: 978-1-118-71194-1 (Cloth) US$64.95 • DEC 2014 • 256PP
Online ISBN: 978-1-118-71202-3

Bonds without Borders
A History of the Eurobond Market 
ChriS o’MAlley

 ✤ This book tells the extraordinary story of the growth of the world’s largest international market for capital, 
for sovereign states, international agencies, financial institutions and companies around the world

 ✤ Charts the journey from the highly regulated national securities markets after the Second World War to 
the rise and development of the ‘Eurobond’ market that targeted international investors and created 
today’s global cross-border markets

 ✤ Features the endless challenges that were faced and overcome and the innovative products developed 
to meet the needs of both borrowers and investors

Print ISBN: 978-1-118-84388-8 (Cloth) US$65.00 • NOv 2014 • 280PP
Online ISBN: 978-1-118-84386-4

Dark Pool and high Frequency trading For Dummies
JAy VAAnAnen   (Previously Announced)

 ✤ The book takes a detailed look at the pros and the cons of trading in dark pools, and how this type of 
trading differs from more traditional routes

 ✤ Learn what types of dark pools exist, and how a typical transaction works
 ✤ Discover the rules and regulations for dark pools, and some of the downsides to trading
 ✤ Explore how dark pools can benefit investors and banks, and who can trade in them
 ✤ Recognize the ins and outs of automated and high frequency trading

Print ISBN: 978-1-118-87919-1 (Paper) US$26.99 • DEC 2014 • 256PP
Online ISBN: 978-1-118-87929-0

Doug Kass on the Market
A Life on TheStreet 
DouGlAS A. KASS & JAMeS J. CrAMer

 ✤ Provides investment advice and guidance from one of the most renowned traders in the world, Doug Kass
 ✤ The author distills his years of experience as a hedge fund manager and infamous short seller to share the 

theory, technique, and intuition that built his reputation and his portfolio
 ✤ It also includes anecdotes about interactions with Wall Street’s most famous names, including Buffett, 

Cramer, and Cooperman, highlight tricks of the trade, essential value investor insight, and the secrets to 
being a smart short

Print ISBN: 978-1-118-89298-5 (Cloth) US$29.95 • NOv 2014 • 464PP
Online ISBN: 978-1-118-89299-2

handbook of Anti-Money laundering
DenniS Cox

 ✤ A comprehensive handbook detailing the most up-to-date regulations as well as providing practical 
advice and guidance on how to implement them

 ✤ Contains the most up-to-date information on all the latest regulations in the industry, including details of 
the recently updated FATF guidance

 ✤ Provides practical advice and guidance on how to implement the regulations and protect and prevent 
money laundering

 ✤ Written from international perspective ensuring the book has global appeal and relevance

Print ISBN: 978-0-470-06574-7 (Cloth) US$160.00 • OCt 2014 • 824PP
Online ISBN: 978-0-470-68527-3
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How They Really Work And Why They Matter To You  (Previously Announced)
DAniel lACAlle

 ✤ Offers financial services professional, and anyone interested in the profession, an entertaining and 
comprehensive analysis of the financial markets and the financial services industry

 ✤ Includes information on the workings of the global financial system following the economic crisis
 ✤ Contains a review of complex banking systems
 ✤ Provides analysis on the various investment styles and answers the most common questions pertaining 

to investing

Print ISBN: 978-1-118-91487-8 (Cloth) US$50.00 • NOv 2014 • 292PP
Online ISBN: 978-1-118-91494-6

M&A
A Practical Guide to Doing the Deal,  2nd Edition  
JeFFrey C. hooKe

 ✤ Provides a complete guide on mergers and acquisitions for corporate executives and anyone involved in the deal
 ✤ Covers each step in the M&A process, from finding an opportunity, to analyzing the potential, to closing 

the deal, with new coverage of private equity funds and international transactions
 ✤ This updated edition includes information on emerging markets, natural resource valuation, hostile 

takeovers, special deals, and more, plus new examples and anecdotes taken from more current events
 ✤ Additional illustrations and charts help readers quickly grasp the complex information, providing a 

complete reference easily accessible by anyone involved in M&A

Print ISBN: 978-1-118-81699-8 (Cloth) US$109.95 • DEC 2014 • 224PP
Online ISBN: 978-1-118-81701-8

Markets for Managers
A Managerial Economics Primer  (Previously Announced)
Anthony J. eVAnS

 ✤ A text which incorporates a diverse and applied perspective in economics, this book is the first that 
comprehensively deals with micro and macroeconomics from a global perspective, written in a casual and 
accessible style

 ✤ Offering a broad overview of the many ways in which managerial economics affects decision making, this 
book provides the key tools that managers need to think like economists

 ✤ Offers readers the chance to understand how markets really work, and how they fail. Most importantly, it 
shows you how to utilise markets on a day to day basis

Print ISBN: 978-1-118-86796-9 (Cloth) US$75.00 • SEp 2014 • 272PP
Online ISBN: 978-1-118-86793-8

Personal Benchmark
Integrating Behavioral Finance and Investment Management 
ChArleS wiDGer & DAniel CroSBy

 ✤ Outlines an elegant, simple to grasp yet sophisticated solution for advisors to use in designing and 
communicating investment strategies

 ✤ The book will help advisors frame the discussion with the investor with an easy to grasp model, infuse 
behavioral finance fundamentals help advisors explain the investment strategy and showcase how to 
meet the investor's objectives

 ✤ The approach outlined in the book helps create a more positive investor experience, enabling investors 
to ignore the ups and downs of the market and focus on what really matters

Print ISBN: 978-1-118-96332-6 (Cloth) US$39.95 • SEp 2014 • 336PP
Online ISBN: 978-1-118-96333-3
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Property Finance
An International Approach + Website  (Previously Announced)
GiACoMo Morri & Antonio MAzzA

 ✤ The book uniquely focuses on real estate financing exclusively, instead of on investment, valuation, or 
REITS

 ✤ It includes a mix of theoretical and practical examples that provides useful explanations followed by 
immediate practical cases

 ✤ A frequently updated website complete with errata corrige, updates, new spreadsheets, useful data, and 
other features accompanies the information in the book

Print ISBN: 978-1-118-76440-4 (Cloth) US$95.00 • NOv 2014 • 272PP
Online ISBN: 978-1-118-76431-2

the Monetary System
Analysis and New Approaches to Regulation  (Previously Announced)
JeAn-FrAnçoiS SerVAl & JeAn-PASCAl trAnie

 ✤ Provides an in-depth analysis of the definition of money and how money operates
 ✤ Offers an analytic approach distinguishing financial instruments that are freely transferable, and those that 

can be classified as securitization and CDS
 ✤ It also includes insights into the present situation of slow growth, rising debts and long term low inflation 

and puts forward some possible outcomes for the global economy

Print ISBN: 978-1-118-86792-1 (Cloth) US$100.00 • SEp 2014 • 288PP
Online ISBN: 978-1-118-86780-8

Money & Banking

CrowdBureau
A Guide to the JOBS Act, Social Data and the Utilization of Crowdfunding to Benefit Investment Portfolios 
KiM wAleS

 ✤ For investors seeking an alternative approach to the market, this book is a detailed guide to a new method 
of low-risk investing

 ✤ Features the fundamental principles of Crowd Investing
 ✤ Learn how the depressed economy and the rise of social computing affect investing
 ✤ Understand the interplay between collective intelligence, deliberative democracy, and consumption
 ✤ Discover the principles that will shape capital markets for the 21st century

Print ISBN: 978-1-118-93677-1 (Cloth) US$59.95 • DEC 2014 • 320PP
Online ISBN: 978-1-118-93678-8

Institutional & Corporate Finance

Corporate Finance
Theory and Practice,  4th Edition  (Previously Announced)
Pierre VerniMMen, PASCAl Quiry, MAurizio DAlloCChio, yAnn le Fur & Antonio SAlVi

 ✤ Corporate Finance: Theory and Practice continues to hold sway as one of the most popular financial 
textbooks

 ✤ A balanced blend of theory and practice – the authors hold academic positions at top ranking universities 
and business schools and are also investment bankers, private investors or sit on the boards of listed and 
unlisted companies

 ✤ This updated edition is expanded to include new chapters on venture finance (financing start-ups) and 
debt structuring

 ✤ The content is enriched by the www.vernimmen.com website, which with 1,500 daily visitors is one of the 
leading finance teaching sites worldwide

 ✤ Free monthly updates on finance through The Vernimmen.com Newsletter, with over 60,000 subscribers

Print ISBN: 978-1-118-84933-0 (Paper) US$90.00 • OCt 2014 • 984PP
Online ISBN: 978-1-118-84929-3
Supplement Available
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Case Studies and Best Practices 
John FrASer, Betty SiMKinS & KriStinA nArVAez

 ✤ A practical guide to establishing an effective ERM system by applying best practices at a granular level 
 ✤ Readers will learn how top companies are effectively constructing ERM systems to positively drive financial 

growth and manage operational and outside risk factors
 ✤ Case studies of leading organizations including Lehman Brothers, General Motors, and Saudi Aramco 

illustrate the real-world implementation of ERM on a macro level, while also addressing how ERM informs 
the response to specific incidents

Print ISBN: 978-1-118-69196-0 (Cloth) US$99.95 • OCt 2014 • 608PP
Online ISBN: 978-1-118-74576-2

international Valuation, Modelling and Project Finance  
Analysis, + website
eDwArD BoDMer

 ✤ A clear and comprehensive guide to financial modeling and valuation with extensive case studies and 
practice exercises

 ✤ Written by a globally-recognized financial and economic consultant, this book provides a thorough 
explanation of financial modeling and analysis while describing the practical application of newly-
developed techniques

 ✤ Theoretical discussion, case studies and step-by-step guides allow readers to master many difficult 
modeling problems and explain how to build highly structured models from the ground up

 ✤ The companion website includes downloadable examples, templates, and hundreds of exercises that 
allow readers to immediately apply the complex ideas discussed

Print ISBN: 978-1-118-85436-5 (Cloth) US$64.95 • OCt 2014 • 640PP
Online ISBN: 978-1-118-85445-7

Investments & Securities

Being right or Making Money
2nd Edition  
neD DAViS

 ✤ Being Right or Making Money, 2nd Edition is like getting a course on how to stay one step ahead of the 
stock and bond markets, and is destined to be a desktop companion for any serious investors

 ✤ Ned Davis provides an excellent foundation for market analysis and the formation of a life time investing 
plan

 ✤ The book’s emphasis is not on how to make a fortune day trading, but rather it teaches investors how to 
make sense out of information that truly forecasts the future of the market. No matter what your trading 
goals are, this book will keep you pointed in the right direction

Print ISBN: 978-1-118-99206-7 (Cloth) US$39.95 • OCt 2014 • 256PP

Bond Math
The Theory Behind the Formulas + Website,  2nd Edition  
DonAlD J. SMith

 ✤ A quick and easy resource that puts the intricacies of bond calculations into a clear and logical order 
 ✤ The emphasis is on how to think about bonds and the associated math, with plenty of examples, anecdotes, 

and thought-provoking insights that sometimes run counter to conventional wisdom
 ✤ This second edition includes popular Bloomberg pages used in fixed-income analysis plus a companion 

website complete with multiple choice questions and answers and spreadsheet exercises 
 ✤ Detailed coverage of key calculations, including thorough explanations, provides practical guidance to 

working bond professionals

Print ISBN: 978-1-118-86632-0 (Cloth) US$99.95 • NOv 2014 • 304PP
Online ISBN: 978-1-118-86629-0
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Chinese Securities Companies
An Analysis of Economic Growth, Financial Structure Transformation, and Future Development 
wu xiAoQiu

 ✤ This book outlines the period of opportunity and challenges for securities companies in China’s changing 
financial structure, with research from Moody’s

 ✤ Taking account of the broad space for development and increasingly tough competition, this book 
addresses the challenges in areas such as functional position, organizational structure, profit model, risk 
management and control, talent structure, core competitiveness and international vision

Print ISBN: 978-1-118-99150-3 (Cloth) US$89.95 • OCt 2014 • 576PP

Getting Started in Stock Analysis, illustrated edition
MiChAel C. thoMSett

 ✤ This book shows how investors can use fundamental analysis to improve their selection of stocks and 
other securities

 ✤ Demonstrates how traders can make use of various technical indicators to improve entry and exit while 
managing risks

 ✤ It also features how both fundamental and technical skills can and should be used together, in recognition 
of the fact that each are aspects of the same cause and effect within the market

Print ISBN: 978-1-118-93786-0 (Paper) US$29.95 • DEC 2014 • 256PP

the Alpha Masters
Unlocking the Genius of the World’s Top Hedge Funds 
MAneet AhuJA, Myron SCholeS & MohAMeD el-eriAn

 ✤ The ultimate behind-the-curtain look at the hedge fund industry, unlocking the most valuable stories, 
secrets, and lessons directly from those who have played the game best

 ✤ Contains easy-to-follow chapters that are broken down by strategy–Long/Short, Event Arbitrage, Value, 
Macro, Distressed, Quantitative, Commodities, Activist, pure Short, Fund of Funds

 ✤ Includes insights from the biggest names in the trading game, including Ray Dalio, Marc Lasry, Jim Chanos, 
Sonia Gardner, Pierre Lagrange, and Tim Wong

 ✤ Features contributions from industry icon Mohamed El-Erian

Print ISBN: 978-1-118-97117-8 (Paper) US$19.95 • NOv 2014 • 272PP
Online ISBN: 978-1-118-97118-5

the indomitable investor
Why a Few Succeed in the Stock Market When Everyone Else Fails 
SteVen M. SeArS

 ✤ Features a new approach to investing based on how Wall Street insiders approach the market
 ✤ Explains the critical ideas and insights of top traders and investors in language anyone can understand 

and implement
 ✤ Packed with material rarely shared off Wall Street that is used every day by professional investors
 ✤ Teaches critical skills, including: How to increase returns by focusing on risk, not potential profits; how to 

increase mutual fund returns with an easy adjustment that redirects the bulk of profits to you, how to 
analyze information like seasoned investors and more

Print ISBN: 978-1-118-93404-3 (Paper) US$19.95 • OCt 2014 • 272PP
Online ISBN: 978-1-118-22433-5
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introduction to islamic economics
Theory and Application 
hoSSein ASKAri, zAMir iQBAl & ABBAS MirAKhor

 ✤ Provides an overview of the organizing principles and fundamentals of an Islamic economy
 ✤ With deep discussion of the characteristics, rationale, key institutions, objectives, and instruments at work, 

the book addresses the core economic principles underlying a system based on the foundational teachings 
of Islam, and examines the implications for economic policies

 ✤ Social welfare, economic justice, market functionality, efficiency, and equity are explored from an Islamic 
perspective, and the role and instruments of fiscal and monetary policy in Islamic systems are used to 
illustrate contemporary applications

Print ISBN: 978-1-118-73296-0 (Cloth) US$70.00 • NOv 2014 • 416PP
Online ISBN: 978-1-118-73297-7

Sukuk Securities
New Ways of Debt Contracting 
MohAMeD AriFF, MeySAM SAFAri & ShAMSher MohAMAD

 ✤ Offers a comprehensive overview of the Sukuk market
 ✤ Leading Islamic finance experts Ariff, Mohamad and Safari analyse the latest developments in the 

burgeoning sukuk securities market
 ✤ Being the first book of its kind to fully introduce the market, it offers insights into the concepts, design 

features, contract structures, yields and payoffs in all twelve global sukuk markets

Print ISBN: 978-1-118-93787-7 (Cloth) US$90.00 • SEp 2014 • 240PP
Online ISBN: 978-1-118-94374-8

the Art of islamic Banking and Finance
Tools and Techniques for Community-Based Banking,  2nd Edition  (Previously Announced)
yAhiA ABDul-rAhMAn

 ✤ Features the emergence of a culture of Islamic banking and finance today, that has proven very effective 
when compared to 20th century models that use financial engineering and structural techniques to 
circumvent the Shari’aa Law

 ✤ Reveals information about how fiat money is created, the role of the Federal Reserve, and the US banking 
system

 ✤ Includes a wealth of real-life examples and offers an analysis of how this new brand of banking and 
financing yields superior results

 ✤ Thoroughly revised and updated, it offers a handbook for applying Shari'aa law to American banking and 
finance

Print ISBN: 978-1-118-77096-2 (Cloth) US$79.95 • NOv 2014 • 528PP
Online ISBN: 978-1-118-77090-0

Trading

A traders Guide to Financial Astrology
Forecasting Market Cycles Using Planetary and Lunar Movements 
lArry PASAVento

 ✤ The definitive guide to trading market cycles based on astrological data
 ✤ Written by a highly-respected technical analyst, this book makes the connection between the movements 

of planets and the volatility of the market
 ✤ Covers the principles of astrological forecasting as applied to the financial markets, explaining what to 

watch for and how to interpret planetary and lunar activity, plus expert insight on everyday practical 
application

Print ISBN: 978-1-118-36939-5 (Paper) US$89.95 • NOv 2014 • 224PP
Online ISBN: 978-1-118-41702-7
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An end to the Bull
Cut Through the Noise to Develop a Sustainable Trading Career 
GAry norDen

 ✤ A robust, honest resource that presents an alternative approach to the markets, combining traditional 
technical tools with fundamental analysis, behavioral finance, and other key concepts to enrich readers’ 
trading knowledge

 ✤ Explains why change is needed in trading analysis and presents a revolutionary approach used by 
successful professional traders

 ✤ Discusses more advanced ideas crucial for all traders, including understanding volatility and the typical 
flaws of behavioral finance

 ✤ Gives solid advice for traders anywhere in the world

Print ISBN: 978-0-730-31144-7 (Cloth) US$55.00 • SEp 2014 • 224PP
Online ISBN: 978-0-730-31145-4

Stock trader’s Almanac 2015
JeFFrey A. hirSCh

 ✤ The most trusted source of historical stock trading trend data for over forty years that helps active traders 
and investors profit from market cycles and seasonal trends

 ✤ Provides a roundup of the year’s data–some of the cleanest in the business–and encapsulates the 
historical price information, patterns, seasonalities, and trends in a calendar format

 ✤ Readers get daily and monthly reminders, alerts to seasonal opportunities and dangers, plus outlines of 
widely-followed historical patterns and proprietary theory and strategy

 ✤ The new 2015 edition includes significant revisions from the famous Best Six Months switching strategy, 
plus details on the renowned January Barometer and the stock market strategy aligned with the election 
cycle

Print ISBN: 978-1-118-91760-2 (Paper) US$49.95 • OCt 2014 • 192PP
Online ISBN: 978-1-118-98831-2

the Complete Book of option Spreads and Combinations
Strategies for Income Generation, Directional Moves, and Risk Reduction 
SCott nAtionS

 ✤ A definitive educational resource and reference guide for using option spreads and other common sense 
option strategies

 ✤ Shows readers how to select the right strategy for their market outlook and risk/reward comfort level
 ✤ Readers will understand where each strategy performs well, and the market conditions where each should 

be avoided
 ✤ The companion website features tools including an option pricing tool and implied volatility calculator to 

help all traders implement these concepts effectively

Print ISBN: 978-1-118-80545-9 (Paper) US$89.95 • OCt 2014 • 272PP
Online ISBN: 978-1-118-80620-3

the new trading for a living Study Guide
2nd Edition  
AlexAnDer elDer

 ✤ A comprehensive study guide to help you profit even more from the ideas in The New Trading for a Living 
 ✤ Filled with hundreds of multiple-choice questions with answers and numerous charts to sharpen your 

trading skills
 ✤ Helps you discover your strengths and weaknesses as a trader, before you risk real money in real markets

Print ISBN: 978-1-118-46745-9 (Paper) US$44.95 • SEp 2014 • 160PP
Online ISBN: 978-1-118-48474-6

the new trading for a living
Psychology, Trading Tactics, Risk Management, and Record-keeping 
AlexAnDer elDer

 ✤ The New Trading for a Living updates a modern trading classic, popular worldwide among both private and 
institutional traders

 ✤ Offers insights on risk management, trading systems, stock market indicators, technical analysis, trader 
psychology, and much more

 ✤ This expanded edition brings time-tested concepts in gear with today’s fast-moving markets, adding new 
studies and techniques for the modern trader

 ✤ The New Trading for a Living Study Guide that includes questions, answers and charts is also available help 
you measure your progress and improve your understanding of the concept contained in the book

Print ISBN: 978-1-118-44392-7 (Cloth) US$79.95 • SEp 2014 • 304PP
Online ISBN: 978-1-118-48474-6
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Advanced Filtering Techniques for Trading Stocks, Futures and Forex,  Revised  
FreD K. h. tAM

 ✤ A practical, must-read guide to candlestick charting techniques
 ✤ Includes hundreds of illustrated charts
 ✤ Written by Fred K. H. Tam, a noted pioneer in exploring the Japanese candlestick methodology
 ✤ Ideal for anyone who wants to invest or trade in both the futures and stock markets

Print ISBN: 978-1-118-73292-2 (Cloth) US$75.00 • SEp 2014 • 368PP
Online ISBN: 978-1-118-73293-9

trade Mindfully
Achieve Your Optimum Trading Performance with Mindfulness and  
Cutting Edge Psychology  (Previously Announced)
GAry DAyton

 ✤ A unique resource that applies cutting-edge psychological techniques to trading skills, allowing readers 
to improve their mental outlooks and maximize the potential of their trading strategies

 ✤ Focuses on key concepts that lead to deliberate practice, specific trading activities, and increased 
awareness and focus

 ✤ Designed to help traders deal with the emotional challenges that come with uncertainty and risk
 ✤ Covers the psychological perspectives and mental skills needed to succeed in today's trading world

Print ISBN: 978-1-118-44561-7 (Paper) US$69.95 • NOv 2014 • 352PP

traderMind
Get a Mindful Edge in the Markets 
SteVen wArD

 ✤ A unique and practical guide which harnesses the power of mindfulness techniques to enable traders to 
break out of their old habits and take their trading performance to new levels

 ✤ Provides readers with practical proven strategies for increasing levels of self-awareness and self-control, 
reducing feelings of stress and anxiety, increasing your intuitive and judgement skills and more

 ✤ It also includes the TraderMind 8 Week Training Program and access to online resources and audio 
recordings to enhance the learning experience

Print ISBN: 978-1-118-31854-6 (Cloth) US$32.95 • OCt 2014 • 240PP
Online ISBN: 978-1-118-31673-3

Financial Engineering

handbook of Multi-Commodity Markets and Products
Structuring, Trading and Risk Management  (Previously Announced)
AnDreA ronCoroni, GiAnluCA FuSAi & MArK CuMMinS

 ✤ The definitive desk top reference to multi-commodity markets
 ✤ Focuses on the convergence of topics such as arbitrage valuation, econometric modelling, market structure 

analysis, contract engineering, risk assessment and management
 ✤ Includes scenario simulation to show how to structure and manage both simple and more sophisticated 

multi-commodity deals
 ✤ Features discussion on which methods and models should be developed or selected in order to make 

appropriate estimations of the future evolution of prices

Print ISBN: 978-0-470-74524-3 (Cloth) US$160.00 • DEC 2014 • 976PP
Online ISBN: 978-0-470-66172-7
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Finance & Investments Special Topics

Financial Stability
Fraud, Confidence and the Wealth of Nations 
FreDeriCK l. FelDKAMP & r. ChriStoPher whAlen

 ✤ Provides a roadmap by which the world can anticipate and avoid future financial disruptions
 ✤ This unique discussion of past and present financial events offers new insights that explain economic, 

political, and legal antecedents of financial crises in Western markets
 ✤ With a detailed discussion of the history of finance, this book shows modern investors and finance 

professionals how to learn from past successes and failures to gauge future market threats
 ✤ The companion website offers additional data and research, providing a complete resource for those 

seeking a better understanding of the risk at hand

Print ISBN: 978-1-118-93579-8 (Cloth) US$74.95 • SEp 2014 • 256PP
Online ISBN: 978-1-118-93580-4

Microfinance revisited
An Inter(trans)disciplinary Long-run Approach 
reinhArD h. SChMiDt, hAnS Dieter SeiBel & PAul thoMeS

 ✤ Takes into account developments from a historical, social science and economic point of view
 ✤ Analytic interpretation is backed by case
 ✤ Identifies general parameters both for failure and success
 ✤ Indicates how to optimize existing potentials

Print ISBN: 978-3-527-50802-0 (Cloth) US$47.95 • DEC 2014 • 300PP

the Bitcoin Big Bang
How Alternative Currencies Are About to Change the World 
BriAn Kelly

 ✤ A go-to guide to navigating the uncharted territory of digital currency
 ✤ Written by CNBC contributor Brian Kelly, this book goes beyond Bitcoin 101 to explain how this 

transformative technology is about to change the world
 ✤ Readers gain insight into the mechanisms behind Bitcoin, and an expert perspective on digital currency’s 

effect on the future of money and the economic implications of the Bitcoin revolution

Print ISBN: 978-1-118-96366-1 (Cloth) US$34.95 • NOv 2014 • 192PP
Online ISBN: 978-1-118-96364-7

the Socially Savvy Advisor + website
Compliant Social Media for the Financial Industry 
JenniFer oPenShAw

 ✤ The complete guide to creating an effective social media strategy in the financial industry without breaking 
the big rules

 ✤ Merges marketing basics with FINRA and SEC guidelines to help readers create an effective social media 
campaign specifically for the finance and investing world

 ✤ Features best practices in using social media for advisors and compliance officers
 ✤ Features contributions from industry leaders at Charles Schwab, Citibank, and others
 ✤ Readers also gain access to a website featuring videos, Q & As, tutorials, Slideshare, and a social media 

policy template

Print ISBN: 978-1-118-95907-7 (Cloth) US$59.95 • NOv 2014 • 352PP
Online ISBN: 978-1-118-95908-4
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Family Wealth and Wisdom 
JAMeS e. huGheS Jr., SuSAn e. MASSenzio & Keith whitAKer

 ✤ An insightful guide for those raising children and grandchildren into family wealth
 ✤ Describes how family leaders can shift the younger generations’ focus toward valuing human capital over 

financial wealth
 ✤ The authors also share strategies that can help younger generations find their voice, guiding them toward 

the best possible future

Print ISBN: 978-1-118-93651-1 (Cloth) US$39.95 • SEp 2014 • 160PP
Online ISBN: 978-1-118-93652-8

Emergency Management

Disaster response and recovery
Strategies and Tactics for Resilience,  2nd Edition  
DAViD A. MCentire

 ✤ Provides an overview of the various types of disasters that may occur, the myriad of actors that are involved 
in emergency management, and the diverse theoretical frameworks from which post-disaster activities 
may be approached

 ✤ Includes updated chapters keeping the material fresh and accessible while incorporating recent changes 
in policy and new research

 ✤ Highlights lessons learned from such incidents and catastrophes as: Hurricane Katrina, Earthquake in Haiti, 
Parking lot collapse in Miami, West Texas industrial explosion, Train wreck in Spain, Aurora movie shooting, 
Times Square bombing, etc.

 ✤ Examines typical challenges to be expected during response efforts along with tools and techniques to 
enhance the ability to protect lives, reduce property damage and minimize disruption

Print ISBN: 978-1-118-67302-7 (Paper) US$69.95 • OCt 2014 • 544PP
Online ISBN: 978-1-118-67306-5

Homeland Security

Critical infrastructure Protection in  
homeland Security
Defending a Networked Nation,  2nd Edition  
teD G. lewiS

 ✤ New Edition in a larger format updates the text, moves the mathematical topics into several appendices, 
and includes a broader range of sectors including a new chapter on cyber security policy

 ✤ Emphasizes the development of policies that lead to successful prevention of terrorist attacks on the 
nation’s infrastructure

 ✤ Provides a comprehensive approach to analysis, assessment, and risk reduction to help the policy-maker 
decide how best to allocate limited funds to prevent successful attacks

 ✤ Comprehensive coverage includes theories of catastrophes, details of how sectors work, and solves the 
problem of enormous size and complexity a primary problem of critical infrastructure protection

Print ISBN: 978-1-118-81763-6 (Cloth) US$119.95 • OCt 2014 • 416PP
Online ISBN: 978-1-118-81766-7
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Business, Finance, Accounting & economics:  
September to December 2014 new titles

title author Isbn Page 
Reference

Prices (Us$) bind Quantity

A Traders Guide to Financial Astrology: 
Forecasting Market Cycles Using Planetary 
and Lunar Movements 

Pasavento 9781118369395 29 89.95 PR

Accounting and Finance, 1st Edition  Jones 9781118932070 1 73.95 PR

Actionable Intelligence: A Guide to 
Delivering Business Results with Big Data 
Fast!  

Carter, Farmer, 
Siegel

9781118915233 2 49.95 CL

Agile Innovation: The Revolutionary 
Approach to Accelerate Success, Inspire 
Engagement, and Ignite Creativity 

Morris, Ma, Wu 9781118954201 10 31.95 CL

Alts Democratized: A Practical Guide to 
Alternative Mutual Funds and ETFs for 
Financial Advisors 

Rabe, Martorana 9781118971017 23 59.95 CL

An End to the Bull: Cut Through the Noise 
to Develop a Sustainable Trading Career 

Norden 9780730311447 30 55.00 CL

Applied Econometric Times Series, 4th 
Edition  

Enders 9781118808566 22 208.95 PR

Balanced Asset Allocation: How to Profit in 
Any Economic Climate  

Shahidi, Dalio 9781118711941 24 64.95 CL

Becoming a Master Manager: A Competing 
Values Approach,  6th Edition  

Quinn, St. Clair, 
Faerman, 
Thompson, McGrath

9781118582589 9 142.95 PR

Being Right or Making Money, 2nd Edition  Davis 9781118992067 27 39.95 CL

Bond Math: The Theory Behind the 
Formulas + Website,  2nd Edition  

Smith 9781118866320 27 99.95 CL

Bonds without Borders: A History of the 
Eurobond Market 

O'Malley 9781118843888 24 65.00 CL

Bookkeeping For Dummies, 2nd Edition  Epstein 9781118950364 5 22.95 PR

Branding For Dummies, 2nd Edition  Chiaravalle, Schenck 9781118958087 18 24.95 PR

Branding for the Public Sector Temporal 9781118756317 17 40.00 CL

Breakthroughs in Decision Science and 
Risk Analysis

Cox 9781118217160 11 TBA CL

Bringing Strategy Back: How Strategic 
Shock Absorbers Make Planning Relevant 
in a World of Constant Change 

Sampler 9781118830093 9 29.95 CL

Change Your Space, Change Your Culture: 
How Engaging Workspaces Lead to 
Transformation and Growth 

Miller, Casey, 
Konchar

9781118937815 5 31.95 CL

China’s Super Consumers: What 1 Billion 
Customers Want and How to Sell it to 
Them  

Chan, Zakkour 9781118834749 18 24.95 CL

Chinese Securities Companies: An Analysis 
of Economic Growth, Financial Structure 
Transformation, and Future Development 

Xiaoqiu 9781118991503 28 89.95 CL

Corporate Finance: Theory and 
Practice,  4th Edition  

Vernimmen, Quiry, 
Dallocchio, Le Fur, 
Salvi

9781118849330 26 90.00 PR

Cracking the Tech Career: Insider Advice on 
Landing a Job at Google, Microsoft, Apple, 
or any Top Tech Company 

Laakmann 
McDowell

9781118968086 5 21.95 PR
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Creating Business Agility: How 
Convergence of Cloud, Social, Mobile, 
Video, and Big Data Enables Competitive 
Advantage  

Heisterberg, Verma 9781118724569 18 59.95 CL

Critical Infrastructure Protection in 
Homeland Security: Defending a 
Networked Nation,  2nd Edition  

Lewis 9781118817636 33 119.95 CL

CrowdBureau: A Guide to the JOBS Act, 
Social Data and the Utilization of 
Crowdfunding to Benefit Investment 
Portfolios 

Wales 9781118936771 26 59.95 CL

Customer Analytics For Dummies Sauro 9781118937594 1 29.95 PR

Customer Experience For Dummies Barnes, Kelleher 9781118725603 14 26.95 PR

Dark Pool and High Frequency Trading For 
Dummies

Vaananen 9781118879191 24 26.99 PR

Data-Driven Healthcare: How Analytics and 
BI are Transforming the Industry  

Madsen 9781118772218 19 64.95 CL

Decision Making For Dummies Jones 9781118833667 7 26.95 PR

Disaster Response and Recovery: Strategies 
and Tactics for Resilience,  2nd Edition  

McEntire 9781118673027 33 69.95 PR

Doug Kass on the Market: A Life on 
TheStreet 

Kass, Cramer 9781118892985 24 29.95 CL

Driving Sustainability to Business Success: 
The DS FactorManagement System 
Integration and Automation  

Pilot 9781118356937 1 94.95 CL

Economic Policy 80 De Menil, Portes, 
Sinn, Fuchs-
Schndeln, Grkaynak, 
Jappelli, Lane

9781118798928 21 39.95 PR

Employer Brand Management: Practical 
Lessons from the World’s Leading 
Employers  

Mosley 9781118898529 12 50.00 CL

Everybody Writes: Your Go-To Guide to 
Creating Ridiculously Good Content  

Handley 9781118905555 19 24.95 CL

Extraordinary Outcomes: Shaping an 
Otherwise Unpredictable Future 

Firstenberg, 
Rubinstein

9781118938331 19 29.95 CL

EY Tax Guide 2015 Ernst & Young 9781118866986 4 24.95 PR

Financial Accounting, 9th Edition  Hoggett, Edwards, 
Medlin, Chalmers, 
Hellmann, Beattie, 
Maxfield

9781118608203 2 104.95 PR

Financial Stability: Fraud, Confidence and 
the Wealth of Nations 

Feldkamp, Whalen 9781118935798 32 74.95 CL

Foundations of Sustainable Business: 
Theory, Function, and Strategy,  1st Edition  

Sanders, Wood 9781118441046 12 96.95 PR

Fraud and Fraud Detection: A Data 
Analytics Approach 

Gee 9781118779651 1 129.95 CL

Fundamentals of Risk Management Rossi 9781118045954 11 94.95 CL

Gamechangers: Creating innovative 
strategies for business and brands 

Fisk 9781118956977 16 40.00 PR

Getting Started in Stock Analysis, 
Illustrated Edition

Thomsett 9781118937860 28 29.95 PR

Good Risks: Discovering the Secrets to 
ORIX’s 50 Years of Success

Russell 9781118990674 23 35.00 CL
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title author Isbn Page 
Reference

Prices (Us$) bind Quantity

Handbook of Anti-Money Laundering Cox 9780470065747 24 160.00 CL

Handbook of Human Resource 
Development

Chalofsky 9781118454022 13 129.95 CL

Handbook of Multi-Commodity Markets 
and Products: Structuring, Trading and Risk 
Management  

Roncoroni, Fusai, 
Cummins

9780470745243 31 160.00 CL

How To Deal With Difficult People: Smart 
Tactics for Overcoming the Problem People 
in Your Life 

Hasson 9780857085672 7 18.00 PR

Igniting Customer Connections: Fire Up 
Your Company’s Growth By Multiplying 
Customer Experience & Engagement 

Frawley 9781118916704 14 27.95 CL

Impact & Excellence: Data-Driven 
Strategies for Aligning Mission, Culture and 
Performance in Nonprofit and Government 
Organizations 

Chaney Jones 9781118911112 16 34.95 CL

Implementing Enterprise Risk 
Management: Case Studies and Best 
Practices 

Fraser, Simkins, 
Narvaez

9781118691960 27 99.95 CL

Implementing World Class IT Strategy: How 
IT Can Drive Organizational Innovation 

High 9781118634110 8 39.95 CL

Internal Audit Quality: Developing a 
Quality Assurance and Improvement 
Program  

Pitt 9781118715512 3 84.95 CL

International Valuation, Modelling and 
Project Finance Analysis, + Website

Bodmer 9781118854365 27 64.95 CL

Introduction to Islamic Economics: Theory 
and Application 

Askari, Iqbal, 
Mirakhor

9781118732960 29 70.00 CL

Key Performance Indicators For Dummies Marr 9781118913239 19 24.99 PR

Life in the Financial Markets: How They 
Really Work And Why They Matter To You  

Lacalle 9781118914878 25 50.00 CL

M&A: A Practical Guide to Doing the 
Deal,  2nd Edition  

Hooke 9781118816998 25 109.95 CL

Make Your People Before You Make Your 
Products: Using Talent Management to 
Achieve Competitive Advantage in Global 
Organizations 

Turner, Kalman 9781118899588 12 40.00 CL

Managerial Economics, 8th Edition  Samuelson 9781118808948 22 227.95 PR

Marketing with Social Media: 10 Easy Steps 
to Success for Business 

Coles 9780730315124 17 27.95 PR

Markets for Managers: A Managerial 
Economics Primer  

Evans 9781118867969 25 75.00 CL

Mastering Mobile Learning Udell 9781118884911 13 49.95 CL

Measurement Madness: Recognizing and 
Avoiding Performance Management 
Pitfalls  

Gray, Martinez, 
Micheli, Pavlov, 
Franco

9781119970705 2 50.00 CL

Microeconomics: Theory and 
Applications,  12th Edition  

Browning, Zupan 9781118758878 22 223.95 PR

Microfinance Revisited: An Inter(trans)
disciplinary Long-run Approach 

Sparkassenstiftung 9783527508020 32 47.95 CL

Moving the Needle: Get Clear, Get Free, 
and Get Going in Your Career, Business, 
and Life! 

Sweeney, Yorkey 9781118944080 19 24.95 CL

Open Innovation: New Product 
Development Essentials from the PDMA 

Griffin, Noble, 
Durmusoglu

9781118770771 11 54.95 CL
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Organizational Behavior, 4th Edition  Hitt, Colella, Miller 9781118809068 11 215.95 PR

Overworked and Overwhelmed: The 
Mindfulness Alternative 

Eblin 9781118910665 8 27.95 CL

Personal Benchmark: Integrating 
Behavioral Finance and Investment 
Management 

Widger, Crosby 9781118963326 25 39.95 CL

Personnel Economics in Practice, 3rd 
Edition  

Lazear, Gibbs 9781118206720 22 240.95 PR

Powerhouse: Turbo boost your effective-
ness and start making a serious impact 

Clayton 9780857085566 8 22.00 PR

Predicting Success: Evidence-Based 
Strategies to Hire the Right People and 
Build the Best Team 

Lahey 9781118985977 20 24.95 CL

Profiling The Fraudster: Removing the 
Mask to Prevent and Detect Fraud 

Padgett 9781118871041 2 64.95 CL

Profit + Purpose: How Social Innovation Is 
Transforming Business for Good  

Westaway 9781118708613 16 49.95 CL

Project Management Checklists For 
Dummies

Graham 9781118931431 12 14.99 PR

Property Finance: An International 
Approach + Website  

Morri, Mazza 9781118764404 26 95.00 CL

Public Budgeting in Context: Structure, 
Law, Reform and Results 

Willoughby 9781118509326 17 69.95 CL

Rapid Instructional Design: Learning ID 
Fast and Right,  3rd Edition  

Piskurich 9781118973974 13 59.95 PR

Right-Time Experiences: Driving Revenue 
with Mobile and Big Data  

Lopez 9781118847350 20 34.95 CL

Selfish, Scared and Stupid: Stop Fighting 
Human Nature And Increase Your 
Performance, Engagement And Influence 

Flanagan, Gregory 9780730312789 6 22.95 PR

Social Media Marketing For Dummies, 3rd 
Edition  

Singh, Diamond 9781118985533 15 26.95 PR

Stacking the Deck: How to Lead 
Breakthrough Change Against Any Odds 

Pottruck 9781118966884 6 27.95 CL

Starting Strong: A Mentoring Fable Zachary, Fischler 9781118767719 13 24.95 CL

Startupland Svane, Adler 9781118980811 6 25.95 CL

Staying the Course as a CIO: How to 
Overcome the Trials and Challenges of IT 
Leadership 

Mitchell 9781118968871 20 50.00 CL

Stock Trader’s Almanac 2015 Hirsch 9781118917602 30 49.95 PR

Sukuk Securities: New Ways of Debt 
Contracting 

Safari, Ariff, 
Mohamad

9781118937877 29 90.00 CL

Taking the Stage: How Women Can Speak 
Up, Stand Out, and Succeed 

Humphrey 9781118870259 10 29.95 CL

The 27 Challenges Managers Face: 
Step-by-Step Solutions to (Nearly) All of 
Your Management Problems 

Tulgan 9781118725597 9 27.95 CL

The Agility Advantage: How to Identify and 
Act on Opportunities in a Fast-Changing 
World 

Setili 9781118836385 6 29.95 CL

The Alpha Masters: Unlocking the Genius 
of the World’s Top Hedge Funds 

Ahuja, Scholes, 
El-Erian

9781118971178 28 19.95 PR
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Prices (Us$) bind Quantity

The Analytics Revolution: How to Improve 
Your Business By Making Analytics 
Operational In The Big Data Era 

Franks 9781118873670 20 49.95 CL

The Art of Islamic Banking and Finance: 
Tools and Techniques for Community-
Based Banking,  2nd Edition  

Abdul-Rahman 9781118770962 29 79.95 CL

The Best Job in the World: How to Make a 
Living From Following Your Dreams 

Southall 9780730313762 8 26.95 PR

The Big Data-Driven Business: How to Use 
Big Data to Win Customers, Beat 
Competitors, and Boost Profits 

Glass, Callahan 9781118889800 21 29.95 CL

The Bitcoin Big Bang: How Alternative 
Currencies Are About to Change the World 

Kelly 9781118963661 32 34.95 CL

The Complete Book of Option Spreads and 
Combinations: Strategies for Income 
Generation, Directional Moves, and Risk 
Reduction 

Nations 9781118805459 30 89.95 PR

The Culture Engine: A Framework for 
Driving Results, Inspiring Your Employees, 
and Transforming Your Workplace 

Edmonds 9781118947326 21 24.95 CL

The End of Copycat China: The Rise of 
Creativity, Innovation, and Individualism in 
Asia 

Rein 9781118926765 21 24.95 CL

The Essence of Value Pricken 9783895784460 15 55.00 CL

The Frontline Leader: Building a High-
Performance Organization from the 
Ground Up 

Van Gorder 9781118933343 10 27.95 CL

The Indomitable Investor: Why a Few 
Succeed in the Stock Market When 
Everyone Else Fails 

Sears 9781118934043 28 19.95 PR

The Integrated Reporting Movement: 
Meaning, Momentum, Motives, and 
Materiality 

Eccles, Krzus 9781118646984 10 59.95 CL

The Liar’s Ball: The Extraordinary Saga of 
How One Building Broke the Worlds 
Toughest Tycoons  

Ward 9781118295311 14 29.95 CL

The Making of a World City: London 1991 
to 2021 

Clark 9781118609743 17 89.95 PR

The Monetary System: Analysis and New 
Approaches to Regulation  

Serval, Trani 9781118867921 26 100.00 CL

The Naked CEO: The Truth You Need to 
Build a Big Life 

Malley 9780730314592 7 22.95 PR

The New Trading for a Living Study Guide, 
2nd Edition  

Elder 9781118467459 30 44.95 PR

The New Trading for a Living: Psychology, 
Trading Tactics, Risk Management, and 
Record-keeping 

Elder 9781118443927 30 79.95 CL

The Power of Japanese Candlestick Charts: 
Advanced Filtering Techniques for Trading 
Stocks, Futures and Forex,  Revised  

Tam 9781118732922 31 75.00 CL

The Rehab Investor’s Bible: A Proven 
System for Finding, Funding, Fixing, and 
Flipping Houses - Without Lifting a 
Paintbrush 

Esajian 9781118835388 18 24.95 PR

The Sales Bible: The Ultimate Sales 
Resource,  2nd Edition  

Gitomer 9781118985816 15 19.95 PR
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The Socially Savvy Advisor + Website: 
Compliant Social Media for the Financial 
Industry 

Openshaw, 
McIlwain, Fross

9781118959077 32 59.95 CL

The Sustainability Mindset: Using the 
Matrix Map to Make Strategic Decisions 

Zimmerman, Bell 9781118767351 16 41.95 PR

The Travels of a T-Shirt in the Global 
Economy: An Economist Examines the 
Markets, Power, and Politics of World Trade 
New Preface and Epilogue with Updates 
on Economic Issues and Main Characters 

Rivoli 9781118950142 23 19.95 PR

The Voice of the Rising Generation: Family 
Wealth and Wisdom 

Hughes, Massenzio, 
Whitaker

9781118936511 33 39.95 CL

Trade Mindfully: Achieve Your Optimum 
Trading Performance with Mindfulness and 
Cutting Edge Psychology  

Dayton 9781118445617 31 69.95 PR

TraderMind: Get a Mindful Edge in the 
Markets 

Ward 9781118318546 31 32.95 CL

Trillion Dollar Economists: How Economists 
and Their Ideas have Transformed Business 

Litan 9781118781807 23 39.95 CL

UnSelling: The New Customer Experience Stratten, Kramer 9781118943007 15 24.95 CL

Value Proposition Design: How to Create 
Products and Services Customers Want 

Osterwalder, 
Pigneur, Bernarda, 
Smith

9781118968055 14 34.95 PR

Valuing Pass-Through Entities + Web Site Barr 9781118848661 5 94.95 CL

Wiley CPAexcel Exam Review 2015 Focus 
Notes: 4-Volume Set 

Wiley 9781118917718 3 159.95 PR

Wiley CPAexcel Exam Review 2015 Focus 
Notes: Auditing and Attestation 

Wiley 9781118917756 3 39.95 PR

Wiley CPAexcel Exam Review 2015 Focus 
Notes: Business Environment and Concepts 

Wiley 9781118917749 3 39.95 PR

Wiley CPAexcel Exam Review 2015 Focus 
Notes: Financial Accounting and Reporting 

Wiley 9781118917732 3 39.95 PR

Wiley CPAexcel Exam Review 2015 Focus 
Notes: Regulation 

Wiley 9781118917725 3 39.95 PR

Wiley CPAexcel Exam Review 2015 Study 
Guide January: Auditing and Attestation 

Whittington 9781118917664 4 64.95 PR

Wiley CPAexcel Exam Review 2015 Study 
Guide January: Business Environment and 
Concepts 

Whittington 9781118917633 4 64.95 PR

Wiley CPAexcel Exam Review 2015 Study 
Guide January: Financial Accounting and 
Reporting 

Whittington 9781118917640 4 64.95 PR

Wiley CPAexcel Exam Review 2015 Study 
Guide January: Regulation 

Whittington 9781118917657 4 64.95 PR

Wiley CPAexcel Exam Review 2015 Study 
Guide January: Set 

Whittington 9781118917626 4 259.95 PR

Wiley Encyclopedia of Management, 3rd 
Edition  

Cooper 9781119972518 9 2400.00 CL

Wiley GAAP 2015: Interpretation and 
Application of Generally Accepted 
Accounting Principles 2015 

Flood 9781118945193 4 145.00 PR

Your Customer Rules!: Delivering the Me2B 
Experiences That Today’s Customers 
Demand 

Price, Jaffe 9781118954775 7 27.95 CL
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