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Description

Managerial Accounting: Tools for Business Decision Making, Tenth Edition, is the Indian adaptation of the market-
leading text by Jerry J. Weygandt, Paul D. Kimmel, and Jill E. Mitchell. It shows students how managers use accounting
information to plan, direct, and control a business, and it does so through the decisions managers actually face.

The book opens with managerial cost concepts and the three costing systems: job order, process, and activity-based. It
then turns to decision-making, covering cost-volume-profit analysis, incremental analysis, and pricing. The third part
addresses planning and control through budgeting, responsibility accounting, standard costs, the balanced scorecard,
and capital investment decisions. The book closes on performance evaluation with the statement of cash flows and
financial analysis.

For this adaptation, all content has been reviewed and revised for Indian classrooms. Every chapter ends with an India
Insight section. Problems and illustrations are denominated in rupees, ethics coverage is grounded in the Companies
Act, 2013 and the National Financial Reporting Authority, and examples draw on companies students recognize.

The tenth edition also brings data analytics into the core of the course. Data Analytics Insight boxes show how real
companies use data to make managerial decisions, and Data Analytics in Action problems give students Excel
templates to build charts, run regressions, and interpret the results. A continuing case on Current Designs kayaks runs
through the book, and the hallmark pedagogy remains: learning objectives, DO IT! exercises, Using the Decision Tools,
and a full Review and Practice section in every chapter.
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